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Down  on  the  Farm 


I  aOWN  on  the  farm  are  the 
men  .  . .  the  women  .  .  .  and 
the  children  who  feed  the  mil* 
lions  of  Americans  who  live  in 
the  towns  and  cities.  These  city 
folks,  many  of  them,  never  saw 
a  farm  .  .  .  they  know  nothing 
of  the  long  hours  of  labor  .  .  . 
and  the  care  that  must  be  taken 
to  nurture  the  crops  that  go  into 
canned  foods.  They  know  nothing 
of  the  problems  of  the  canner  .  . . 
his  anxiety  and  intensive  work 
that  goes  on  year  after  year  to 
pack  the  crop  when  it  is  ready. 
But  they  do  know  that  canned 
foods  are  delicious  .  .  .  healthful 
. . .  appetizing.  They  buy  canned 
foods. 


Heekin  Cans  carry  the  products  of  hundreds  of  canners  to  the  American  home. 
Heekin  Faultless  Closing  Machines  seal  these  cans  perfectly,  and  the  Heekin 
Food  Research  Department  is  constantly  developing  new  scientific  facts  to  assist 
the  canner  in  improving  his  products.  Should  you  be  interested  in  knowing 
more  about  Heekin,  just  drop  us  a  line. 


THE  HEEKIN  CAN  CO.,  CINCINNATI,  OHIO 


Heekin  Cans 
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These  are  trying  times  to  all  men’s  souls,  with  the 
daily  papers  and  the  radios  screaming  the  horrors 
of  war,  and  the  dangers  possible  to  us.  That  means 
that  all  of  us  must  exercise  more  patience  and  fore- 
bearance  with  our  fellow  men  than  usual.  There  is 
enough  war  in  the  world  without  starting  little  private 

wars  among  individuals. 

*  *  * 

We  here  in  the  good  old  U.  S.  A.,  are  slow  to  anger — 
but  once  aroused  we  take  Patrick  Henry’s  warning: 
hang  together  or  be  hung  separately.  The  nation  has 
been  called  upon  to  prepare,  and  there  is  an  unanimity 
even  today  that  would  make  many  a  nation  marvel. 
Keep  ahold  of  that,  and  don’t  let  the  enemy  in  our 
midst  weaken  your  resolve,  much  less  change  your 
belief.  Yes,  we  are  far  from  being  prepared  to  meet 
the  new  methods  of  war  being  demonstrated  daily 
“over  there” ;  but  we  are  even  further  from  the  utter 
unpreparedness  which  a  lot  of  writers  and  radio  men 
are  trying  to  make  you  think.  And  we  will  not  be  two 
or  three  years  getting  ready ;  that  is  not  the  American 
way.  When  called  upon  we’ll  give  an  account  of  our¬ 
selves — both  against  the  Fifth  Column,  undoubtedly  so 
numerous  among  us,  and  against  any  one  foolhardy 
enough  to  tackle  us;  because  all  of  us  will  be  in  there 
fighting. 

♦  *  * 

Government,  industry  and  labor  have  laid  aside  any 
real  or  imaginary  differences,  because  each  realizes 
that  the  fight  is  our  fight,  and  not  any  individual’s. 
The  Supreme  Court  has  just  ruled  in  favor  of  price 
fixing  by  the  Government  (in  the  coal  case)  as  being 
a  valid  exercise  of  power  under  the  commerce  clause 
of  Ihe  Constitution.  That  means  that  the  profit  urge, 
within  Government  approval,  will  hasten  and  broaden 
our  armament  preparations.  The  one  fly-in-the-ointment 
wouM  seem  to  be  a  sufficient  supply  of  skilled  laborers. 
Some  unessential  industries  may  find  themselves 
dra  'led  of  such  mechanics ;  but  such  firms  will  willingly 
“m;.  ..e  out”  when  it  is  for  the  country’s  good.  The 
ditli.ulty  will  be  to  find  any  man  who  thinks  his 

bu  less  or  calling  is  unessential. 

*  *  * 

Government-sponsored  program  for  large  scale 
sh;  ;<ng  and  retraining  of  skilled  mechanics  from  the 
pea  -time  industries  to  those  producing  aircraft  and 
otl'  •  war  implements  is  receiving  growing  support, 
a  s  V  ey  indicates. 

nsiderable  data  on  available  skilled  labor  in  the 
Ui  ad  States  and  the  extent  to  which  it  can  be  shifted 
ha  already  been  gathered  by  various  State  govern- 
me  ;  in  the  last  several  years,  as  a  part  of  the  occupa¬ 
tion  •!  research  program  conducted  under  the  supervi¬ 


sion  of  the  Social  Security  Board.  Such, data,  however, 
require  considerable  further  analysis  before  they  can 
become  the  basis  for  a  practical  program.” 

N.  Y.  Journal  of  Commerce 
* .  *  ♦ 

At  least  the  greatest  food  producing  industry  on 
earth,  the  canners,  need  not  worry  about  that.  But  as 
they  prepare  their  acreages,  or  get  into  early  canning 
production,  they  should  be  warned  to  be  careful  about 
selling  futures  too  cheaply.  This  is  being  done.  We 
have  in  front  of  us  the  future  price  list  of  one  of  the 
leading  canners  of  Baltimore,  quoting  Is  tomatoes  at 
39  cents;  2s  at  60  cents;  21/08  at  80  cents  and  10s  at 
$3.00;  4-sieve  Alaska  peas  at  80  cents;  cut  stringless 
beans  at  621/2  cents.  Labor  rates  are  not  going  to  be 
reduced,  though  we  do  not  expect  to  see  them  run 
wild  as  they  did  during  the  last  world  war;  but  those 
rates,  together  with  the  call  on  every  able-bodied  man 
and  woman  in  our  great  preparation,  will  force  to 
higher  costs  every  item  entering  into  the  production  of 
canned  foods  of  every  kind.  Most  canners  see  clearly 
that  they  cannot  afford  to  tie  themselves  up  with 
future  contracts  at  any  price,  under  present  conditions. 
Matters  are  moving  so  rapidly  in  the  war  zones  that 
this  question  may  be  settled  at  an  early  date,  and  it  is 

surely  worth  waiting  for  a  while  at  least. 

♦  ♦  ♦ 

You  have  in  this  issue  a  running  report  of  the  big 
meeting  of  the  N.  C.  A.  Board  of  Directors  in  Washing¬ 
ton,  last  week.  Over  several  days  various  committees 
met  and  threshed  out  the  problems  facing  the  industry, 
came  to  conclusions,  and  then  presented  their  findings 
to  this  open  meeting.  As  leading  canner  after  leading 
canner  takes  the  Presidency  of  this  great  Association 
(always  at  a  considerable  sacrifice  in  time  and  comfort 
to  himself — a  beautiful  unselfishness  for  the  good  of 
the  entire  canning  industry,  and  of  course  at  con¬ 
siderable  expense,  since  there  is  no  salary  attached  and 
full  expenses  are  hardly  ever  asked)  they  marvel  at  the 
amount  and  the  value  of  the  work  done,  here  in  Wash¬ 
ington  and  at  the  various  branch  Laboratories.  And 
they  say  quite  plainly  “how  does  any  canner  figure  that 
he  does  not  owe  support  to  this  Association,  which 
does  so  much  for  him  ?”  Because  the  work  is  of  value 
to  members  and  non-members  alike,  since  it  helps  the 
whole  industry.  And  how  it  is  needed  now  with  wars 
threatening  the  whole  world  can  easily  be  seen.  The 
leading  canners,  of  course,  are  members  and  thereby 
help  support  the  good  work  and  plenty  of  so-called 
small  canners,  too;  but  there  are  many  canners  who 
have  pinned  their  ears  back  and  just  will  not  come  in. 
They  can’t  see  it!  believe  it  or  not.  Ain’t  human 
nature  funny  ?  When  they  get  a  good,  big  damage  suit 
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filed  against  them  they’ll  wish  they  were  members ;  but 
that  is  too  late.  The  insurance  companies  do  not  issue 
fire  insurance  policies  after  the  fire ! 

♦  ♦  * 

Those  who  enjoy  “a  good  worry”  are  indulging 
themselves  just  now  over  a  possible  shortage  or  stop¬ 
page  of  our  tin  supplies,  rubber  supplies  and  some  other 
necessary  products,  produced  in  most  part  in  the  Malay 
Straights.  If  Britain  is  overrun  she  will  lose  those 
colonies,  and  then  what  will  we  do?  It  just  so  happens 
that  we  have  a  quite  good  supply  of  these  products  now 
in  the  country,  and,  since  nearly  all  this  trade  passed 
through  Amsterdam,  for  distribution,  and  as  that 
port  is  now  closed,  the  shipments  are  coming  to  New 
York.  There  is  a  squabble  over  the  means  of  pay¬ 
ment  for  such  lots,  since  the  dollar  at  New  York  is 
worth  much  more  than  the  guilder,  under  which  the 
contracts  were  made.  But  that  can  and  will  be 
straightened  out.  The  rest  of  us  will  feel  much  better 
that  added  supplies  are  available  to  us,  and  the  world. 

.  *  :|c  * 

Some  Worry-Warts  are  even  worrying  that  we  may 
have  too  much  food  in  this  country,  now  that  the 
exports  have  been  cut  off;  too  much  sugar,  wheat, 
canned  foods  and  etc.  Wonder  how  the  people  of 
Europe — anywhere  you  care  to  put  your  finger — or  of 
Asia,  and  most  any  other  place  in  the  world,  would 
take  that — as  a  cause  of  worry !  Too  much  food !  And 
you  have  a  counterpart  in  the  actions  of  the  stock  mar¬ 
ket.  Why,  in  all  reason,  should  prices  of  stocks  and 
bonds  tumble  as  they  have  tumbled?  And  not  just  the 
unessentials,  but  the  basic  businesses  of  the  country 
see  their  stocks  and  bonds  badly  depressed — as  they  did 
in  the  World  War  I,  for  about  a  year  and  a  half.  Not 
much  of  a  credit  to  our  great  financiers.  To  our  way  of 
thinking  it  represents  pure,  unmitigated  “panic”  and 
nothing  else.  If  you  have  money  you  can  certainly  pick 
up  some  juicy  bargains  right  now,  and  we  are  not 
plugging  the  stock  market. 

*  *  * 

It  might  be  well  to  recall  this  industry’s  experiences 
during  the  1st  World  War.  With  a  slogan  “Food  will 
win  the  war,”  everyone  became  conscious  of  the  impor¬ 
tance  of  that  supply,  and  you  have  probably  heard  that 
there  was  sudden  hoarding,  and  possibly  there  was,  but 
not  enough  to  affect  the  result.  In  no  time  it  was  seen 
that  new  canneries  must  be  built,  and  the  old  ones 
stepped  up  for  highest  possible  production,  and  both  of 
these  things  were  done.  Still  the  prices  on  canned  foods 
continued  to  advance,  and  wholesalers  were  crying  for 
supplies.  And  be  it  remembered  there  had  been  no 
worth-while  canned  foods  export  business  up  to  that 
time.  The  cause  was  all  due  to  home  consumption. 
Why?  Well  every  able  bodied  man  was  fully 
employed  at  good  wages,  and  the  people  eat !  Acreages 
were  increased ;  capacities  of  plant  output  doubled  and 
trebled,  and  until  the  Armistice  ended  it  all  there  was 
real  scarcity,  at  record  high  prices  for  all  kinds  of 
canned  foods.  Go  back  and  look  at  the  prices  paid 
canners  in  those  days.  Can’t  happen  again?  In  some 
respects  it  seems  even  more  likely  than  it  appeared  in 
those  days ! ! 


NOTICE  OF  PEA  FIELD  MEETING 

The  Horticultural  Department  of  the  University  of 
Maryland  will  hold  a  pea  field  meeting  at  the  Ridgely 
Sub-Station,  Ridgely,  Maryland,  at  1 :30  P.  M.,  Wednes¬ 
day,  May  29.  Growers,  canners,  members  of  the  allied 
industries,  and  all  others  interested  in  the  production 
of  peas  for  canning  are  cordially  invited  to  observe  the 
experimental  and  demonstrational  work  being  carried 
on  this  year. 

Plot  work  to  be  seen  at  this  time  includes : 

1.  Fertilizer  composition  and  placement  experiment. 

2.  Test  of  the  most  promising  sweet  varieties. 

3.  Preliminary  trials  of  a  large  number  of  new  sweet 
varieties. 

4.  Rotation  and  green-manure  experiment. 

5.  Spraying  and  dusting  test  for  control  of  aphids. 
(Conducted  by  Department  of  Entomology.) 

There  are  approximately  200  plots  in  the  various 
tests  and  demonstrations. 

There  will  be  no  speaking — ^just  brief  explanations 
of  the  treatments  and  the  opportunity  to  observe  the 
plots. 

NEW  GUIDE  TO  NICKEL  ALLOYS 

A  general  guide  to  the  uses  and  properties  of  nickel  and  high 
nickel  alloys  is  incorporated  in  a  new  illustrated  booklet  which 
has  just  been  published  by  The  International  Nickel  Company. 

In  a  sixteen-page,  pocket  size  edition,  this  new  publication 
‘•Seven  Minutes  With  Seven  Metals,”  includes  material  on  Nickel, 
Monel,  Inconel,  and  associated  alloys  in  both  mill  and  clad  forms. 
Space  is  also  devoted  to  the  properties  and  uses  of  the  metals 
in  cast  form.  Altogether,  there  are  three  pages  devoted  to 
detailed  tables  on  mechanical,  chemical,  and  physical  character¬ 
istics. 

While  prepared  under  technical  supervision,  the  guide  was 
edited  for  both  technical  and  non-technical  readers.  It  is  being 
distributed  without  charge  by  The  Intei’national  Nickel 
Company,  67  Wall  Street,  New  York. 

CALENDAR  OF  EVENTS 

MAY  29,  1940 — Pea  Field  Meeting  at  Ridgely  sub-station, 
Ridgely  Maryland,  1:30  P.  M. 

JUNE  2-4,  1940 — Michigan  Canners  Association,  Spring  Meet¬ 
ing,  Park  Palace  Hotel,  Traverse  City,  Michigan. 

JUNE  3,  1940 — Public  hearing  for  purpose  of  considering  an 
amendment  to  the  standards  of  identity  for  canned  aspara¬ 
gus,  Room  1039  South  Building  Department  of  Agriculture, 
Washington,  D.  C. 

JUNE  5,  1940 — Public  hearing  for  the  purpose  of  considerin.(? 
amendments  to  the  canned  cherries  standards  of  identty  ard 
quality.  Room  3106  South  Building,  Department  of  Agriculture, 
Washington,  D.  C. 

JUNE  9-11,  1940 — American  Society  of  Refrigerating  Engineers, 
27th  Annual  Spring  Meeting,  Skytop  Club,  Skytop,  Pa. 

JUNE  10,  1940 — Indiana  Canners  Technicians  School,  Purdee 
University  Lafayette,  Ind. 

JUNE  13-15,  1940 — Associated  Grocery  Manufacturers  of 
America,  Annual  Mid-Year  Conference,  The  Homestead,  Hot 
Springs,  Virginia. 

JUNE  17-19,  1940 — Institute  of  Food  Technologists,  First  Me  t- 
ing,  Morrison  Hotel,  Chicago,  Illinois. 

JUNE  17-20,  1940 — National  Association  of  Retail  Groce  s, 
Forty-third  Annual  Convention,  Hotel  Pennsylvania,  N'  w 
York,  N.  Y. 
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Summary  Spring  Meeting  of  Board  of  Directors 

National  Canners  Association,  Washington,  D.  C.,  May  16  and  17,  1940 


A  DDRESSES  and  discussions  on  legislative,  admin- 
AA  istrative,  and  economic'  matters  affecting  the 
/  \  canning  industry  were  heard  by  members  of  the 

Board  of  Directors  of  the  National  Canners  Associ¬ 
ation,  by  secretaries  of  fourteen  State  and  regional 
canners’  associations,  and  by  others  in  attendance  at 
the  Board’s  spring  meeting  held  at  the  Shoreham  Hotel 
in  Washington,  D.  C.,  on  May  16th  and  17th.  Among 
the  speakers  were  Dr.  C.  A.  Sienkiewicz,  Assistant 
Vice-President  of  the  Federal  Reserve  Bank  of  Phila¬ 
delphia,  who  spoke  on  the  subject,  “Highlights  of 
Business  Conditions  and  Outlook” ;  Mr.  Armond 
DeBirney,  attorney  with  the  Federal  Trade  Commis¬ 
sion,  who  conducted,  off  the  record,  a  round-table  dis¬ 
cussion  of  “Recent  Trends  in  Robinson-Patman  Act 
Interpretations”;  and  H.  Thomas  Austern,  of  Associ¬ 
ation’s  counsel,  who  spoke  on  the  subject,  “Recent 
Court  and  Administrative  Decisions.” 

Reports  from  the  committees  on  Economic  Research, 
Labeling,  Legislation,  Statistics  and  Information,  and 
Simplification  of  Containers  were  presented.  The 
president  of  the  Association  of  State  Secretaries, 
William  A.  Free  of  York,  Pa.,  told  of  the  meetings  of 
State  secretaries  held  during  the  past  few  weeks  at  the 
Association’s  offices  and  commented  on  the  value  of 
these  meetings. 

Principal  actions  taken  by  the  Board  of  Directors 
include : 

Approval  of  the  final  budget  for  1940  as  recom¬ 
mended  by  the  Administrative  Council; 

Approval  of  a  recommendation  by  the  Committee  on 
Statistics  and  Information  that  a  special  committee  be 
appointed  to  consider  amplification  of  the  Association’s 
Division  of  Statistics  and  to  report  its  findings  to  the 
Interim  Committee  wthin  sixty  days; 

Approval  of  the  report  of  the  Simplification  Com¬ 
mittee,  and  authorization  for  submitting  the  revised 
list  of  can  sizes  to  the  canning  industry  for  approval. 

Approval  of  a  resolution,  proposed  by  the  Labeling 
Committee,  urging  that  canners  use  on  their  new  labels 
the  additional  descriptive  terms  for  canned  products, 
which  are  to  be  proposed  to  the  industry  and  published 
soo)i  in  a  labeling  manual ; 

M^proval  of  the  date  and  location  of  the  next  annual 
C01  ention  as  the  week  of  January  19, 1941,  at  Chicago. 

Report  of  President  Krimendahl 
resident  H.  F.  Krimendahl  gave  a  report  of  his 
act  vities  since  the  convention,  and  urged  the  members 
of  le  Board  of  Directors  to  work  to  increase  member- 
sin  .  in  the  Association.  In  his  report  he  said,  in  part: 
“A  •  the  money  spent  by  the  National  Canners  Associ- 
ati  111  is  spent  for  service;  for  this  is  a  service  organi- 
zal ;  n.  The  activities  of  the  Association  have  been 
CO.  lantly  intensified  during  the  course  of  the  years. 
Ni  types  of  service  are  continually  being  requested 
by  tembers,  and  the  Association  has  bent  every  effort 


to  fulfill  these  requests  without  increasing  the  cost  to 
its  members. 

“The  best  way  of  increasing  the  scope  of  the  Associ¬ 
ation’s  activities,  without  calling  for  increased  dues  at 
the  same  time,  is  to  increase  the  membership.  So,  I 
would  like  to  call  upon  you  gentlemen  of  the  Board  to 
contact  some  of  the  good  canners  in  your  section, 
whether  large  or  small,  in  order  to  get  more  people 
into  the  Association.  I  know  that  if  these  canners 
know  about  the  work  that  the  Association  has  done  for 
the  industry,  and  is  doing  right  now,  it  is  an  easy  job 
to  sell  them  on  the  Association.” 

A  review  of  the  activities  of  the  various  divisions  of 
the  Association  was  presented  to  the  Board  in  the  form 
of  a  memorandum. 

An  engrossed  copy  of  the  resolution  adopted  at  the 
Association’s  annual  convention  in  January,  expressing 
the  appreciation  of  the  Association  for  the  achieve¬ 
ments  of  the  retiring  president,  Walter  L.  Graefe,  was 
presented  to  Mr.  Graefe  during  the  Board’s  meeting. 

The  recommendation  of  the  Administrative  Council 
relative  to  two  changes  in  the  budget  as  adopted  by  the 
Board  of  Directors  at  the  annual  convention  was  pre¬ 
sented  by  Marc  C.  Hutchinson  of  Fennville,  Mich., 
Chairman  of  the  Executive  Committee. 

Committee  on  Economic  Research 

Harry  L.  Cannon,  Chairman  of  the  Committee  on 
Economic  Research,  reported  that  Dr.  Neil  Carothers, 
who  is  conducting  a  study  of  financing  in  the  canning 
industry  as  one  phase  of  the  Association’s  economic 
research  program,  has  been  making  progress  in  his 
work.  It  is  expected  that  by  the  time  of  the  next  meet¬ 
ing  of  the  Board  the  Committee  will  be  able  to  present 
Dr.  Carother’s  findings,  at  least  some  of  his  conclu¬ 
sions,  and  any  recommendations  he  may  have. 

Legislative  Committee 

The  report  of  the  Legislative  Committee  was  pre¬ 
sented  by  Chairman  C.  E.  Lindsey.  Mr.  Austern  was 
called  upon  to  discuss  parts  of  the  testimony  at  the 
hearing  on  the  Agricultural  Marketing  Agreements 
Act. 

Committee  on  Statistics  and  Information 

Karl  Kuner  Mayer,  chairman  of  the  Committee  on 
Statistics  and  Information,  called  the  attention  of  the 
Board  to  the  intensified  and  broadened  activites  of  the 
Division  of  Statistics  and  referred  to  the  Board  for 
action  the  question  of  enlarging  the  activties  of  the 
Division.  The  Board  passed  the  following  resolution 
approving  a  study  of  this  question : 

“WHEREAS,  many  members  of  the  Association 
have  urged  that  the  Statistical  Division  broaden  its 
activities  and  render  additional  service  to  the  industry 
with  respect  to  individual  commodities ; 

“This  Committee,  therefore,  recommends  to  the 
Board  of  Directors  that  a  special  committee  be 
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appointed  to  consider  ways  and  means  that  may  be 
developed  to  amplify  the  services  rendered  by  the 
Statistical  Division,  more  effectively  to  enable  the  indi¬ 
vidual  canner  to  operate  under  present-day  conditions. 

“The  Committee  further  recommends  that  this 
special  committee  be  instructed  to  study  this  subject  in 
its  broadest  aspects  and  report  its  findings  to  the 
Interim  Committee  within  sixty  days.” 

Labeling  Committee 

Chairman  Howard  A.  Orr,  reporting  for  the  Label¬ 
ing  Committee,  told  the  Board  that  the  Committee  has 
approved,  with  certain  changes,  the  manuscript  for 
a  new  bulletin  on  labeling.  Chairman  Orr  urged  that 
members  of  the  Board  aid  the  Committee  in  its  efforts 
to  carry  on  the  Association’s  descriptive  labeling  pro¬ 
gram.  At  a  second  report  of  the  Labeling  Committee, 
Mr.  Orr  presented  the  following  resolution,  which  was 
adopted  by  the  Board : 

“WHEREAS  the  Labeling  Committee  of  the  National 
Canners  Association  is  preparing  a  bulletin  on  the 
labeling  of  canned  foods  for  the  guidance  of  the  can¬ 
ning  industry,  in  accordance  with  a  resolution  adopted 
by  the  Board  of  Directors  at  its  January,  1940, 
meeting ;  and 

“WHEREAS  the  Labeling  Committee  proposes  to 
list  in  this  bulletin  (1)  a  complete  list  of  all  labeling 
terms  required  by  the  Federal  Food,  Drug,  and  Cos¬ 
metic  Act,  and  (2)  all  of  the  descriptive  terms  that  are 
deemed  to  be  appropriate  for  each  product  and  that 
can  be  policed  by  objective  tests ;  and 

“WHEREAS  the  Labeling  Committee  has  asked  the 
Laboratory  to  select  the  terms  that  will  be  used  to 
designate  the  size  of  vegetables  where  three,  four,  five, 
six,  or  seven,  but  not  more  than  seven,  sizes  are  neces¬ 
sary  for  the  product;  and 

“WHEREAS  maturity  designations  for  vegetables 
where  maturity  is  an  indication  of  quality,  have  been 
approved  by  the  Labeling  Committee  as  follows :  ‘very 
young,’  ‘young,’  and  ‘nearly  mature’ ; 

“BE  IT  RESOLVED,  that  the  canning  industry  be 
urged  to  use  the  terms  recommended  by  the  Labeling 
Committee,  and  published  in  the  labeling  manual,  on 
all  labels  printed  after  the  distribution  to  canners  of 
the  manual.” 

Committee  on  Simplification  of  Containers 

The  report  of  the  Committee  on  Simplification  of 
Containers  was  presented  by  Robert  C.  Paulus  of 
Salem,  Oregon,  on  behalf  of  W.  P.  Hartman  of  Colum¬ 
bus,  Wisconsin,  Chairman.  A  summary  of  the  report 
of  the  Committee  follows : 

The  Association’s  Committee  on  Simplification  of 
Containers  met  on  May  14th  to  consider  various  can¬ 
ners’  suggestions  for  changes  in  the  list  of  recom¬ 
mended  can  sizes  sent  to  the  industry  on  March  30, 
1940,  by  the  National  Bureau  of  Standards.  The  Com¬ 
mittee  considered  each  suggestion  in  the  light  of  the 
principles  governing  the  Committee’s  action.  These 
principles,  stated  briefly,  are  as  follows:  Each  com¬ 
modity  was  considered  separately.  The  list  of  can 
sizes  recommended  for  each  commodity  must,  in  the 
Committee’s  opinion,  meet  the  following  tests:  (a) 
there  must  be  sufficient  difference  in  the  cans  selected 


to  prevent  confusion  to  the  consumer  when  buying; 
(b)  the  cans  selected  must  meet  the  canners’  require¬ 
ments  for  packing  that  product.  Each  can  was  selected 
by  the  Committee  on  a  basis  of  use  by  the  industry  as 
evidenced  by  the  volume  packed  in  that  can  and  the 
number  of  canners  using  it. 

After  each  commodity  list  had  been  developed  accord¬ 
ing  to  these  principles,  it  was  found  that  in  many  in¬ 
stances  a  particular  can  had  been  selected  for  a  given 
product,  but  not  for  another  product  being  packed  by 
the  same  operators.  The  Committee  by  recommending 
that  a  number  of  can  sizes  be  added  to  some  of  the  lists 
has  attempted  to  correct  that  inconsistency.  These 
additions,  however,  were  made  for  only  those  com¬ 
modity  lists  wherein  there  is  a  sufficiently  large  gap  in 
capacity  between  two  sizes  to  permit  the  inclusion  of 
a  can  size  between.  Furthermore,  the  changes  recom¬ 
mended  by  the  Committee  consisted  entirely  of  addi¬ 
tions  to  the  various  commodity  lists  of  can  sizes  that 
had  already  been  recommended  for  other  products. 

Thus,  the  Committee  did  not  recommend  that  any 
new  cans  be  added  to  the  summary  list  of  37  can  sizes 
included  in  the  recommendation  sent  by  the  National 
Bureau  of  Standards  to  the  industry  on  March  30.  The 
Committee,  therefore,  feels  that  the  industry’s 
program,  which  is  to  reduce  the  number  of  can  sizes 
formerly  used,  has  not  been  altered  by  these  recom¬ 
mended  changes,  but  on  the  contrary,  the  addition  of 
the  few  sizes  recommended  will  adjust  the  various 
commodity  lists  so  that  they  will  better  meet 
packers’  needs  and  thus  should  secure  more  cooperation 
in  attaining  the  objective  of  standardizing  containers 
by  voluntary  agreement. 

The  Committee  wishes  also  to  report  the  progress 
that  has  been  attained  so  far  toward  this  objective. 
Although  the  list  of  sizes  recommended  for  the  1939 
pack  was  not  issued  until  July  1,  1939,  there  was  defin¬ 
ite  evidence  of  industry  cooperation  in  the  use  of  the 
sizes  recommended.  Definite  information  is  available 
for  the  major  canned  vegetables  only  (corn,  peas, 
tomatoes,  green  and  wax  beans,  lima  beans,  and  spin¬ 
ach).  All  but  about  3  per  cent  of  the  1939  pack  of 
these  vegetables  was  canned  in  the  sizes  recommended, 
whereas  about  9  per  cent  of  the  1937  pack  of  these 
same  items  was  packed  in  can  sizes  other  than  those 
included  in  the  recommended  list. 

The  report  of  recommendations  of  the  Committee 
were  approved  by  the  Board.  The  new  list,  therefore, 
will  be  submitted  for  approval  to  canners  with  the 
explanation  that  no  can  sizes  have  been  eliminated  in 
the  new  list,  but  calling  attention  to  those  that  have 
been  added  and  the  products  for  which  each  new  size 
is  approved. 

Address  by  Dr.  Sieyikiewicz 

In  his  address  given  at  the  luncheon  on  Thursday, 
Dr.  Sienkiewicz  stated  that  evidence  at  hand  indicates 
that  there  is  a  trend  at  the  present  time  towards  an 
expansion  of  industrial  production  and  a  rise  in 
national  income.  He  pointed  out  that  the  likely  in¬ 
creased  buying  by  both  Allies  and  neutrals  will  have 
a  sharp  repercussion  on  the  economy  of  the  United 
States.  Dr.  Sienkiewicz  stated  that  it  appeared  to  him 
(please  turn  to  page  13) 
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all  canning  areas. 
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DOUGLAS -GUARDIAN  WAREHOUSE  CORP. 


iKr.  Nation-wide  Field  Warehousing  Service 

118  No.  Front  St.,  NEW  ORLEANS,  LA. 


100  W.  Monroe  St.,  CHICAGO,  ILL.  118  No.  Front  St.,  NEW  ORLEANS,  LA. 
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Put  Your  Inventory  to  work 


if  you  need  working  capitai 


When  next  you  talk  to  your  banker  about  a  loan,  take 
along  a  memorandum  of  your  inventory.  Through  Field 
Warehousing  some  of  this  inventory,  you  can  quickly  get 
money  you  want  on  very  favorable  terms. 

Serving  Conner s  over  17  years 
Over  17  years’  experience  serving  canners  and  packers 
needing  capital  and  bankers  with  money  to  loan.  Why 
not  “talk  it  over”  with  a  Douglas-Guardian  represen¬ 
tative.  No  obligation. 

Our  FREE  Booklet  gladly  mailed  on  request. 


Patent  No.  2.tlI.28S 
Other  PatentM  Pending 


HAYNIE  HDT-WATER  TDMATO  SCALDER 

The  most  practical  Hot  Water 
Scalder  on  the  market.  Con¬ 
trols  length  of  scalding  time 
of  tomatoes  depending  upon 
the  degree  of  ripeness. 

Increases  yield-saves  steam. 

Write  for  copy  of  our  No.  600  Catalog 

A.  K.  ROBINS  &  CO.,  INC., 

Manufacturers  of  Canning  Equipment 

BALTIMORE,  MD. 
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Presiding  Officer  Approves 

Calcium  Chloride  Amendment  to  Tomato  Standards 


IN  THE  MATTER  OF  THE  PUBLIC  HEARING  FOR  PURPOSE  OF 

RECEIVING  EVIDENCE  UPON  BASIS  OF  WHICH  TO  DETERMINE 

WHETHER  THE  REGULATIONS  ESTABLISHING  A  REASONABLE 

DEFINITION  AND  STANDARD  OF  IDENTITY  FOR  THE  FOOD 

KNOWN  UNDER  ITS  COMMON  OR  USUAL  NAME  AS  CANNED 

TOMATOES  SHALL  BE  AMENDED. 

PRESIDING  OFFICER’S  SUGGESTED  FINDINGS  OF  FACT  AND' 
SUGGESTED  ORDER 

Upon  the  basis  of  the  evidence  received  at  the  above-entitled 
hearing  duly  held  pursuant  to  the  notice  issued  by  the  Secretary 
on  March  29,  1940,  and  published  in  the  Federal  Register  of 
March  30,  1940,  the  undersigned  Presiding  Officer  having  pre¬ 
sided  pursuant  to  the  Secretary’s  designation  dated  March  29, 
1940,  suggests  the  following  findings  of  fact  and  order,  namely: 

Finding  1.  There  is  in  effect  a  standard  of  identity  for 
canned  tomatoes  duly  promulgated  by  the  Secretary  on  January 
1,  1940,  which  does  not  include  calcium  Chloride  as  an  optional 
ingredient.  (O.  I.  P.  Ex.  Abv.  1) 

Finding  2.  Fresh  tomatoes,  like  all  fresh  fruits,  contain 
pectic  constituents  which  are  relatively  insoluble  and  which 
form  a  firm  gel  around  the  fibrous  tissues  of  the  tomato  thus 
preventing  their  collapse  and  in  that  way  aid  in  keeping  the 
tomato  firm.  (R-,  PP*  15-16>  38-42;  Govt.  Exs.  6,  7) 

Finding  3.  The  process  of  canning  causes  a  break-down  of 
the  cell  structure  of  mature  tomatoes.  (R.,  pp.  13-15,  120-121, 
137,  152-153;  Gov’t.  Exs.  3,  4,  6;  O.  P.  Ex.  3) 

Finding  4.  When  there  is  a  break-down  of  the  cell  structure, 
the  pectic  constituents  naturally  present  in  tomatoes  are  brought 
into  contact  with  enzymes,  also  naturally  present  in  tomatoes, 
and  by  reason  of  such  contact  the  pectic  constituents  are  trans¬ 
formed  into  a  pectic  acid  by  the  action  of  an  enzyme,  thus  in¬ 
creasing  the  proportion  of  pectic  acid  present  in  tomatoes. 
(R.,  pp.  15-16,  18-19,  42-43,  46-47,  49,  119,  139,  148-149) 

Finding  5.  Pectic  acid  imparts  less  firmness  to  tomato  tissues 
than  the  original  pectic  constituents,  and  when  such  constituents 
are  transformed  into  pectic  acid,  the  tomato  tissues,  being  no 
longer  supported  by  them,  tend  to  collapse.  (R.,  pp.  46-47; 
O.  P.  Ex.  3;  Gov’t.  Exs.  6,  7) 

Finding  6.  Fully  ripe  tomatoes  of  the  hghest  grade  are  most 
susceptible  to  break-down  of  tissues.  (R.,  pp.  63-64,  152-153, 
164-168) 

Finding  7.  The  calcium  salt  of  pectin  acid  is  extremely  in¬ 
soluble.  (R.,  pp.  18-19) 

Finding  8.  The  addition  of  calcium  salts  to  tomatoes  causes 
the  formation  of  a  calcium  pectate  gel  which  supports  the  tissues 
and  protects  the  tomato  against  softening  which  naturally 
results  when  pectin  substances  are  converted  into  pectic  acids. 
(R.,  pp.  18-19,  41-42,  46-47,  49-50,  139,  149;  O.  P.  Ex.  3;  Gov’t. 
Exs.  6,  7) 

Finding  9.  On  the  basis  of  reported  experiments,  the  calcium 
salt  best  suited  for  the  purpose  of  retaining  tomatoes  in  a  firm 
state  and  the  only  one  demonstrated  to  be  entirely  satisfactory 
for  that  purpose  is  pure,  anhydrous  calcium  chloride.  (R.,  pp. 
19-20,  57-59,  108-109,  113,  130-131,  139;  O.  P.  Ex.  3;  Gov’t.  Exs. 
6,  7) 

Finding  10.  When  calcium  chloride,  in  proper  amount,  is 
added  to  tomatoes  before  canning,  the  firmness  of  the  finished 
canned  tomato  approaches  the  firmness  of  the  tomato  before 
canning.  (R.,  pp.  23,  32,  152,  153) 

Finding  11.  When  an  excessive  amount  of  calcium  chloride 
is  added  to  tomatoes  such  tomatoes  will  acquire  a  “salty”  or 
“bitter”  taste  and  will  become  excessively  firm,  that  is,  they 
will  acquire  a  “tough”  or  “rubbery”  texture.  (R.,  pp.  19,  24, 
33,  34,  109,  111,  113,  132,  139,  144,  149) 


Finding  12.  The  amount  of  pure,  anhydrous  calcium  chloride 
required  to  be  added  to  tomatoes  to  retain  the  optimum  firmness 
varies,  the  variation  depending  on  the  degree  of  maturity  or 
firmness  of  the  original  tomato  which  in  turn  varies  with  dif¬ 
ferent  growing  conditions,  climatic  conditions  and  varietal  dif¬ 
ferences  of  the  tomatoes,  but  it  has  been  established  that  the 
maximum  amounts  reasonably  required  on  the  basis  of  such 
variations  is  about  0.05  per  cent  by  weight  of  the  finished  canned 
tomatoes.  (R.,  pp.  25-26,  28-29,  105,  108-109,  114-115,  121-122 
134,  139;  O.  P.  Ex.  3;  Gov’t.  Exs.  3,  4,  6,  7) 

Finding  13.  Consumers  object  to  excessively  softened  toma¬ 
toes  and  demand  those  which  retain  their  shape  to  a  consid¬ 
erable  degree  and  which  are  sufficiently  firm  so  that  they  can 
be  cut  across  and  used  in  salads  and  the  like.  (R.,  pp.  137-138 
172,  174) 

CONCLUSIONS 

On  the  basis  of  the  foregoing  suggested  findings  of  fact  it  is 
concluded  that  the  definition  and  standard  of  identity  for  canned 
tomatoes  promulgated  by  the  Secretary  on  July  14,  1939 
(§  53.040,  Title  21,  C.  F.  R.),  should  be  amended  by  adding 
thereto  the  language  appearing  in  italics  and  deleting  there¬ 
from  the  language  appearing  in  brackets  as  follows: 

§  53.040  Canned  tomatoes.  Identity;  label  statement  of 
optional  ingredients: 

(a)  Canned  tomatoes  are  mature  tomatoes  of  red  or  reddish 
varieties  which  are  peeled  and  cored  and  to  which  may  be  added 
one  or  more  of  the  following  optional  ingredients: 

(1)  The  liquid  draining  from  such  tomatoes  during  or  after 
peeling  and  coring. 

(2)  The  liquid  strained  from  the  residue  from  preparing 
such  tomatoes  for  canning,  consisting  of  peelings  and  cores 
with  or  without  such  tomatoes  or  pieces  thereof. 

(3)  The  liquid  strained  from  mature  tomatoes  of  such 
varieties. 

(4)  Purified  calcium  chloride,  in  a  guantity  reasonably  neces¬ 
sary  to  firm  the  tomatoes,  but  in  no  case  more  than  0.05  per 
cent  (calculated  as  anhydrous  calcium  chloride)  of  the  weight 
of  the  finished  canned  tomatoes. 

It  may  be  seasoned  with  one  or  more  of  the  optional 
ingredients : 

[(4)]  (5)  Salt. 

[(5)]  (6)  Spices. 

[(6)]  (7)  Flavoring. 

(b)  When  optional  ingredient  (2)  is  present,  the  label  shall 
bear  the  statement  “With  Added  Strained  Residual  Tomato 
Material  from  Preparation  for  Canning.”  When  optional 
ingredient  (3)  is  present,  the  label  shall  bear  the  statem-nt 
“With  Added  Strained  Tomatoes.”  When  optional  ingredv  nt 
(It-)  is  present,  the  label  shall  bear  the  statement  “Trace  of 
Calcium  Chloride  Added"  or  “With  Added  Trace  of  Calci  nn 
Chloride.”  When  optional  ingredient  [(5)]  (<?)  or  [(6)]  (7) 
is  present,  the  label  shall  bear  the  statement  or  statements 
“Spice  Added”  or  “With  Added  Spice,”  “Flavoring  Added”  or 
“With  Added  Flavoring,”  as  the  case  may  be.  If  two  or  [all] 
more  of  optional  ingredients  (2),  (3),  [(5)]  (fi),  and  [(6)]  ’7) 
are  present,  such  statements  may  be  combined,  as  for  exan  pie 
“With  Added  Strained  Tomatoes,  Residual  Tomato  Matc.ial 
from  Preparation  for  Canning,  Spice  and  Flavoring.”  In  'ieu 
of  the  word  “Spice”  or  “Flavoring”  in  such  statement  or  st  te- 
ments,  the  common  or  usual  name  of  such  spice  or  flavoring  :  :ay 
be  used.  Wherever  the  name  “Tomatoes”  appears  on  the  I;  bel 
so  conspicuously  as  to  be  easily  seen  under  customary  »  m- 
ditions  of  purchase,  the  statement  or  statements  herein  spec  fied 
showing  the  optional  ingredients  present  shall  immediately  cind 
conspicuously  precede  or  follow  such  name,  without  interveiiing 
written,  printed,  or  graphic  matter. 
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It  is  further  concluded  that  the  proposed  amendments  to  said 
s  tion  are  reasonable  and  will  promote  honesty  and  fair  dealing 
ir  the  interest  of  the  consumer.  Wherefore,  the  Presiding  Officer 
t  ngests  that  said  section  be  so  amended  by  the  Secretary. 

.iny  interested  person  may  submit  written  objections  to  the 
fo’.egoing  suggested  findings  of  fact  and  suggested  amendments 
b  .  filing  them,  in  quintuplicate,  with  the  Hearing  Clerk,  Office 
oi  the  Solicitor,  United  States  Department  of  Agriculture, 
\V  n.shington,  D.  C.,  within  10  days  after  receipt  of  a  copy  of 
the  Federal  Register  in  which  the  foregoing  is  published. 

Dated,  May  16th,  1940. 

[seal]  Michabil  F.  Markel, 

Presiding  Officer. 

IF.  R.  Doc.  40-2026:  Filed,  May  18.  1940;  9:26  a.  m.] 

CLASS  CONTAINER  ASSOCIATION  MEETS 

White  Sulphur  Springs,  W.  Va.,  May  21st  and  22nd. 
LASS  container  shipments  from  January  1  to 
April  31, 1940  are  11  per  cent  ahead  of  those  for 
the  similar  period  of  1939,  reported  V.  H.  Hall, 
Secretary  of  the  Glass  Container  Association,  at  the 
Twenty-second  Annual  Meeting  of  the  Association 
which  convened  at  White  Sulphur  Springs,  W.  Va., 
May  21st.  Percentage  increases  range  from  4.0  per 
cent  for  Food  Containers,  the  purchasing  season  for 
which  has  not  begun,  to  21.1  per  cent  for  Re-use  Con¬ 
tainers,  a  classification  which  includes  bottles  for  beer, 
milk,  and  soft  drinks. 

Opening  the  two-day  session,  E.  G.  Ackerman,  Assis¬ 
tant  Business  Manager,  reviewed  the  broad  aspects  of 
Association  activities  during  the  past  year.  These, 
widely  varying  in  nature,  have  the  common  purpose  of 
advancing  the  industry  by  improving  glass  container 
quality,  lowering  costs,  and  widening  markets.  They 
include  such  diverse  projects  as  contesting  Cuban 
infringements  on  American  patented  bottle  designs, 
negotiations  for  lowering  freight  and  trucking  rates, 
and  basic  research  in  the  techniques  of  glass  container 
manufacture  and  design.  The  Standardization  Pro¬ 
gram  continues,  broadened  by  the  trend  toward  lighter 
weight  containers  and  by  the  effort  to  reduce  minor 
variations  in  stock  containers  and  lower  mold  expense. 

Scott  Faron,  Advertising  Manager,  followed  with  a 
report  on  promotional  activities,  which  have  devoted 
particular  support  to  the  industry’s  latest  packaging 
contributions,  the  light  weight  No  Deposit  Bottle  for 
beei  and  the  newly  standardized  2-quart  bottle  for 
milk.  Food  packers  in  glass  have  received  organized 
support  from  the  glass  container  industry  in  the  pro- 
mol  -on  emanating  from  the  two  year  old  Glass  Kitchen, 
who  . 3  news  releases  and  food  recommendations  now 
com  nand  an  average  monthly  circulation  of  35,000,000 
rea  n’s  in  the  daily  press.  Extensive  technical  food 
res-  rch  for  products  with  glass-packing  possibilities 
ha  been  carried  on  at  Massachusetts  State  College 
and  he  U.  S.  Department  of  Agriculture’s  Laboratory 
of  j  ait  and  Vegetable  Chemistry  in  Los  Angeles. 

(  aer  speakers  at  the  Association  meeting  were  Dr. 
Fri  <  R,  Coutant,  market  analyst,  and  Dr.  Frank  W. 
Pre  )n,  glass  technologist  and  consultant.  Concluding 
the  ission,  C.  R.  Stevenson,  Business  Manager,  gave 
an  Idress  in  which  he  assessed  the  opportunities 
offt  d  by  the  current  business  situation  and  analyzed 
vai  us  repercussions  which  may  be  expected  from  the 
out  rst  of  European  totalitarian  war. 


CRCO  Hand-Pack  Filler 


Simple  and  durable  in  construction, 
built  to  CRCO  standards  by  skilled 
CRCO  workmen  employing  the  best 
materials,  this  filler  fills  practically 
automatically  but  produces  hand-pack 
quality. 


Send  for  Bulletin  No.  lIP-1 
which  gives  you  complete 
details  and  specifications. 

Chlsholiti'Hi^JerCo. 

NIAGARA  FALLS.  N.  Y.  CHICAGO,  ILL.  SEATTLE,  WASH. 

COLUMBUS.  WIS.  JAS.  Q.  LEAVITT  &  CO..  OGDEN,  UTAH 
A.  K.  ROBINS  &  CO..  BALTIMORE.  MD. 

189  W.  D.  CHISHOLM.  NIAGARA  FALLS.  CANADA 
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DISTRIBUTORS  ACTIVITY 


By  “OBSERVER” 

Special  Correspondent  of  "The  Canning  Trade” 


FROZEN  FOODS  AND  NATIONAL  DEFENSE 

America’s  fastest  growing  new  industry — quick- 
freezing  of  foods — has  developed  to  such  an  extent  that 
it  can  be  of  material  help  in  America’s  national 
defense,  A.  E.  Stevens  of  the  Birds  Eye  Frosted  Foods 
organization  told  a  meeting  of  the  Pennsylvania  Gro¬ 
cers  Association  at  Reading,  May  21. 

“Our  industry  has  been  grounded  on  principles  of 
economy  and  forethought,  factors  which  qualify  the 
Organization  of  our  plants  and  personnel  to  aid  in 
carrying  forward  plans  for  greater  self-sufficiency,” 
Mr.  Stevens  continued. 

Reasons  stated  for  adaptability  of  quick-frozen  foods 
industry  to  current  trends  were : 

1.  Elimination  of  waste  at  source  of  production 
through  latest  equipment  for  producing  raw  materials, 
processing,  packing  and  quick-freezing,  resulting  in 
economies  in  transportation  and  warehousing — impor¬ 
tant  factors  in  a  national  defense  program; 

2.  Lessening  the  possible  drain  of  valuable  metals, 
ordinarily  used  in  food  packaging,  through  adoption  of 
cardboard  and  wax  paper  containers ;  and 

3.  Service  to  nation’s  populace  in  adding  to  w^orld’s 
highest  standard  of  living  the  best-balanced  diet 
throughout  the  year,  featuring  high  vitamin  and 
mineral  properties. 

In  discussing  repercussions  of  European  hostilities 
on  quick-frozen  foods  industry.  Birds  Eye’s  executive 
said,  “Despite  ominous  conditions  abroad,  packers  are 
planning  25-50  per  cent  higher  production  for  1940-41 
needs  over  the  previous  year.  Distribution  is  on  sche¬ 
dule  in  retail  and  institution  markets.  Through  more 
efficient  methods  plus  the  solution  of  most  of  the 
industry’s  initial  problems,  cost  of  distribution  of 
frosted  foods  has  declined.  This  saving  is  being  passed 
on  to  the  consumer  through  gradual  scaling  down  of 
prices.” 

Constant  research  and  quality  control  over  produc¬ 
tion  and  distribution  are  a  trust  the  quick-frozen  foods 
industry  holds  with  the  consuming  public,  according 
to  Mr.  Stevens.  “If  we  are  to  continue  setting  the 
tables  of  America  with  the  foods  of  the  future,  then 
every  member  of  the  growing  family  of  packers  and 
distributors  must  safeguard  all  quality  standards.  The 
quick-frozen  foods  industry  accepts  the  challenge  to 
provide  superior  products  throughout  the  year.  Toward 
this  end,  we  will  strive  to  attain  the  goal  set  up  by  the 
founders  of  the  industry. 

“When  pioneers  in  the  quick-frozen  field  set  out  to 
surmount  the  barriers  which  loomed  in  their  path  of 
progress  but  ten  years  ago,  it  was  with  courage  that 
they  attempted  to  establish  an  industry  unprecedented 
in  the  history  of  food  preservation.  Yet,  despite  the 
dearth  of  refrigeration  cars  for  maintaining  zero  de¬ 
gree  temperature  and  despite  the  inadequate  warehouse 


facilities,  these  farsighted  men  persevered  to  bring  an 
industry  through  the  quagmire  of  depression  and  dedi¬ 
cate  it  to  a  life  of  service  in  a  modern  economy.” 

Future  of  quick-frozen  foods  was  predicted  as  being 
bright  by  Mr.  Stevens.  “All  products  and  packaging 
materials  are  produced  in  North  America.  Thus,  re¬ 
gardless  of  threatening  clouds  on  the  European  hori¬ 
zon,  we  quick-frozen  food  packers  are  confident  the 
industry  will  continue  to  make  progress  and  set  an 
example  of  the  standards  to  which  w'estern  hemisphere 
civilization  has  climbed.” 

FOOD  AND  DRUG  UNIT  TRANSFERRED 

President  Roosevelt  may  now  proceed  with  the 
transference  of  the  Food  and  Drug  Administration  to 
the  new  Federal  Security  Agency,  the  Senate  having 
defeated  a  resolution  which  would  have  disapproved  of 
his  Reorganization  Plan  No.  IV.  The  House  of  Repre¬ 
sentatives  earlier  had  rejected  the  President’s  plan, 
232  to  153.  But  without  the  concurrence  of  the  Senate 
President  Roosevelt  may  go  ahead  with  the  transfer 
of  various  agencies  to  various  departments,  and  the 
Food  and  Drug  Amdinistration  to  the  Federal  Security 
Agency.  The  work  of  the  Food  and  Drug  Adminis¬ 
tration  is  unrelated  to  the  Department  of  Agriculture, 
the  President  stated  when  the  reorganization  plan  was 
released  early  in  April. 

TRUCK  DRIVERS  EXEMPT  FROM  WAGE  AND  HOUR 

LAW 

In  a  lengthy  ruling  issued  recently  by  the  Interstate 
Commerce  Commission,  it  is  held  that  drivers  of  motor 
trucks  are  subject  to  the  rules  and  regulations  laid 
down  under  the  Motor  Carrier  Act,  and  therefore  are 
not  affected  by  the  hours  provision  of  the  Fair  Labor 
Standards  Act.  The  ruling  applies  to  motor  truck 
drivers  in  private  employ,  and  it  does  not  apply  to 
helpers  or  others  employed  by  wholesalers  who  are 
engaged  in  interstate  commerce. 

An  analysis  of  the  ruling  has  been  issued  by  the 
National-American  Wholesale  Grocers  Association. 
The  Commission  has  prescribed  maximum  hours  for 
such  employees,  10  hours  maximum  per  day,  and  60 
hours  maximum  per  week.  Driver-salesmen  :  re 
accorded  separate  treatment  in  the  ruling. 

INDEPENDENTS’  SALES  UP 

Reports  from  22,974  independent  retail  stores  in  14 
States  throughout  the  country  showed  a  gain  of  1.3 
per  cent  during  April  over  the  same  month  last  yc^r, 
with  sales  reaching  $237,913,621,  compared  v  th 
$230,224,308  the  Department  of  Commerce  repori  }d. 
Retail  food  prices  advanced  about  1%  per  cent  dur  ng 
April,  according  to  the  retail  food  price  index  of  ihe 
Bureau  of  Labor  Statistics. 
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STAMP  PLAN  EXTENDED 

The  Department  of  Agriculture  has  designated  the 
city  of  Springfield  Mo.,  and  the  rest  of  Greene  County, 
TvTo.,  for  the  operation  of  the  Federal  Food  Order 
Stamp  Plan. 

THE  CREED  OF  AN  EMPLOYEE 

From  The  Neir  West  Trade 

There  died  in  Chicago  20  years  ago  a  man  named 
George  D.  Schwartz,  then  sales  agent  for  that  district 
of  the  National  Cash  Register  Co.  Some  years  before 
that  he  held  a  similar  position  in  Philadelphia.  While 
at  Phildelphia  he  originated  this  creed,  which  is  as 
good  for  a  grocery  clerk,  bookkeeper,  or  anyone  else, 
as  for  a  salesman  or  sales  agent : 

I  must  work  to  live.  To  work,  I  must  get  a  job. 
I’ll  get  the  best  job  I  can.  Whatever  job  I  get,  Pll 
recognize  my  obligation  to  the  job. 

I’ll  use  that  job  as  a  stepping-stone  to  a  better  one. 
To  do  this,  I  must  do  what  the  job  requires — and  more. 
There  is  always  competition  in  all  jobs.  The  best  man 
advances. 

I’ll  give  the  job  my  best  thought  and  efforts.  I  won’t 
sneak.  I  won’t  trim  an  opinion.  I  won’t  cheat  in  my 
work  or  otherwise. 

I’ll  be  as  fair  as  I  know  how' — to  the  people  I  serve, 
to  the  people  I  work  for,  and  to  the  people  I  work  with. 

With  this  creed,  I  feel  the  rest  is  in  the  hands  of 
Providence. 


SUMMARY  SPRING  MEETING  OF  BOARD  OF 
DIRECTORS 

(Continued  from  page  8) 

that  industrialists  of  the  United  States  are  at  the 
present  moment  entering  into  a  war-time  economy. 

Dr.  Sienkiewicz  sketched  international  developments 
since  the  World  War  which,  by  1929,  had  resulted  in 
the  establishment  of  trade  barriers  that  completely  dis¬ 
rupted  world  trade.  He  pointed  out  several  vital 
changes  in  financing,  customs  that  have  been  developed 
during  the  past  20  years,  and  stated  that  he  optimistic¬ 
ally  believes  in  the  future  of  gold  for  international 
trade. 

In  his  concluding  statement.  Dr.  Sienkiewicz  said: 
“We  cannot  remain  indifferent  to  the  intensity,  the 
duration  or  consequences  of  the  present  conflict.  In 
one  way  or  another  our  interests  are  being  vitally 
affected.” 

Round  Table  Discussion  on  Robinson-Patman  Act 

Following  his  short  statement  bringing  out  recent 
trends  of  court  and  administrative  interpretations  of 
the  Robinson-Patman  Act,  Mr.  DeBirney,  of  the  Fed¬ 
eral  Trade  Commission,  presided  over  a  round  table 
discussion  of  questions  raised  by  members  of  the  Board 
concerning  the  application  of  these  interpretations. 

While  Mr.  DeBirney’s  remarks  were  strictly  off  the 
record,  he  emphasized  that  the  doors  to  his  office  are 
open  any  time  for  discussion  of  individual  problems 
with  canners. 


PEA  GRADERS 
PEA  CLEANERS 
SAMPLE  GRADERS 
CLEAN-UP  HULLERS 
TOMATO  WASHERS  &  SCALDERS 
CORN  CLEANERS 
CORN  TRIMMERS 
SPINACH  WASHERS 
ASPARAGUS  PACKER 

All  oF  our  usual  construction.  Let  us  have  your 
inquiries  for  these  and  any  special  machines. 

THE  SINCLAIR-SCOTTCO. 

“TAe  Original  Grader  Haute” 

BALTIMORE,  MARYLAND 
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TENACIOUS  SELLING 

By  ^‘BETTER  PROFITS’^ 

Special  Correspondent  of  “The  Canning  Trade" 


CONTINUED  reader  interest  in  columns  such  as 
this  is  what  keeps  the  fires  of  trade  paper  writ¬ 
ing  burning.  Especially  when  reader  comment 
is  as  constructive  as  that  received  in  this  week’s  early 
mail.  Excerpts  follow: 

“Reading  your  article  of  May  6th,  I  happened  to  be 
reminded  of  a  talk  given  by  Mr.  P.  S.  Joyce,  President  of 
the  Chicago  Association  of  Manufacturers  Representa¬ 
tives.  The  talk  was  delivered  before  some  three  hundred 
buyers  from  Chicago  and  would  seem  to  contain  a  couple 
of  thoughts  that  might  make  interesting  matter  for 
discussion  in  your  column.” 

There  follows  some  comment  of  a  personal  nature 
and  then  the  article.  Omitting  the  introduction  of  the 
talk  and  some  remarks  addressed  in  general  to  the 
Association  members  and  guests  we  strike  fire  in  the 
following  paragraph  from  the  talk: 

“The  firms  we  represent  spend  large  sums  of  money 
annually  to  constantly  interest  Mrs.  Housewife  in  spend¬ 
ing  more  of  her  dollar  for  food.  New  ideas  and  new  food 
products  can  only  be  brought  to  her  attention  through 
advertising  these  ideas  and  these  foods.” 

“We  need  only  to  review  such  reports  as  the  recent 
Hureau  of  Census  Report  from  Indiana  to  see  how  well 
other  industries  are  vying  for  more  of  Mrs.  Consumer’s 
dollar  and  more  of  her  attention.” 

“In  this  report  the  food  group  showed  a  loss  of  8.5 
per  cent  in  purchases,  as  compared  with  an  increase  of 
40  per  cent  in  the  purchase  of  household  appliances,  and 
of  47  per  cent  in  the  purchase  of  motor  fuel.” 

“There  is  much  that  can  be  done  right  here  in  Chicago 
for  the  betterment  of  our  industry,  and  we  are  anxious 
and  desirous  of  playing  a  full  part.”  Etc.,  etc. 

Of  course,  one  must  creep  before  he  walks,  and  to  tell 
the  truth  your  correspondent  has  often  suggested 
creeping  in  merchandising  effort  until  the  newcomer 
to  the  ranks  of  up-to-date  merchandising  has  learned 
his  way  about.  Frankly,  only  the  larger  canners  have 
shown  any  disposition  lately  or  ever,  toward  aggres¬ 
sively  selling  their  services,  quality  and  products  to  the 
public  at  large.  No  wonder  when  so  many  millions  and 
millions  of  dollars  are  spent  yearly  for  our  foods  that 
much  of  the  consumer’s  dollar  has  been  going  for  motor 
fuels,  and  household  gadgets  inasmuch  as  we  do  not 
even  scratch  the  surface  of  aggressive  planned  sell¬ 
ing  either  to  distributors  or  retail  stores.  As  usual  we 
are  content  to  take  what  comes  our  way  and  cuss 
Nature,  the  war,  the  weather  and  countless  other 
things  for  our  failure  to  increase  profitable  sales  as  we 
would  like  to. 

This  writer  has  recommended  more  than  once  that  if 
a  canner  is  to  put  on  a  retail  salesman  the  man  be 
recruited  from  the  ranks  of  the  more  likely  candidates 
among  factory  employees,  and  I  still  feel  that  such  a 
plan  often  works  well  and  satisfactorily  to  all  con¬ 
cerned.  However,  in  a  few  days,  hundreds  of  high 
schools  and  Universities  will  turn  out  into  a  more  or 
less  unsympathetic  business  world,  a  flock  of  graduates. 
To  each  has  been  given  a  lighted  torch  of  learning,  a 


diploma  which,  in  all  too  many  cases,  proves  to  be  only 
a  snare  and  a  delusion  as  far  as  getting  paying 
positions  is  concerned. 

Other  things  being  equal,  a  University  graduate  with 
some  knowledge  of  the  folks  in  this  world  is  a  better 
bet  to  finally  arrive  at  the  status  of  full  fledged  sales¬ 
man  than  is  the  man  from  the  factory  who  has  only 
his  practical  knowledge  of  the  foods  he  is  to  sell.  The 
college  man  will  promptly  absorb  direction,  he  is  gen¬ 
erally  willing  to  study  more  in  order  to  improve  his 
selling  technique  than  is  the  man  who  is  a  salesman 
because  he  knows  a  lot  about  the  quality  canning  of 
foods  in  tin.  In  the  end,  the  college  trained  man  who 
wants  to  get  ahead  will  out-distance  the  sales  employee 
who  depends  mostly  on  his  knowledge  of  the  goods  he 
sells  for  his  ability  to  gain  promotion  and  increases  in 
salary  because  of  his  lesser  sales  expense  per  case. 

The  debate  between  the  man  who  sells  tangibles  and 
he  who  markets  intangibles  will  always  go  on.  The 
one  feels  he  does  best  while  selling  laundry  soap  that 
retains  its  naptha  content,  while  the  other  feels  he  will 
sell  most  of  the  product  of  his  employer’s  factory  if  he 
talks  about  “tattle  tale  grey”  and  how  his  soap  banishes 
this  instantly,  leaving  the  week’s  wash  snowy  white 
and  cloudless ! 

No  matter  the  source  from  which  we  get  our  sales¬ 
men,  we  must  admit  the  need  for  them  is  apparent, 
and  never  more  so  than  when  we  read  accounts  such  as 
the  one  we  are  discussing  here.  If  we  are  to  take  the 
speaker  at  his  word,  and  we  should,  branches  of  busi¬ 
ness  employing  the  “idea”  salesmen  are  those  enjoying 
substantial  increases  in  sales,  and  of  course  in  profits 
as  well.  You  may  argue  sales  of  motor  fuel  are  made 
because  owners  of  autos  must  buy  gas  in  order  to 
enjoy  the  use  of  their  cars,  but  I’ll  tell  you  that  the 
free  map  service  common  to  all  gasoline  companies  is 
never  designed  for  the  use  alone  of  those  who  employ 
their  cars  for  business  purposes.  No  indeed !  The  profit 
in  the  sales  of  gasoline  come  largely  from  the  increase 
*  in  sales  volume  brought  about  by  those  who  so  ably 
picture  the  scenic  delight  of  far  places  to  be  conveni¬ 
ently  reached  by  modern  motor ! 

On  the  top  of  the  kitchen  cabinet  in  our  home  is  a 
Landers  Frary  and  Clark  Universal  toaster  that  was  cv 
wedding  present  nineteen  years  ago.  We  enjoyed  toas: 
made  on  it  this  morning  but  the  good  wife  has  her  ey ' 
on  an  automatic  toaster  that  jumps  the  slices  out  of  thi' 
gadget  when  the  toast  is  done  to  just  the  right  tun  . 
Some  day  soon  we’ll  have  one,  because  the  makers  of 
automatic  toasters  have  done  a  good  job  selling  th  ' 
lady  of  our  house  on  the  convenience  of  the  newc  ' 
models.  And  so  on  with  the  electric  iron,  the  electrio 
clock  that  stops  when  the  current  is  interrupted,  thj 
vacuum  sweeper  that  has  twice  as  much  suction 
earlier  models  and  so  on.  The  old  appliances  ai2 
working  all  right  but  new  ones,  ones  we  are  told  aboi  t 
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by  aggressive  merchandising  campaigns,  are  much 
better,  therefore  we  must  have  them ! 

Probably  Minnesota  Valley  Canneries  have  done  an 
outstanding  job  in  putting  over  the  Green  Giant  trade 
mark  by  means  of  “idea”  selling,  but  when  we  have 
named  them  we  have  about  exhausted  the  list  of  out¬ 
standing  canners  selling  their  output  today  in  large, 
profitable  amounts  because  they  have  had  the  courage 
to  blaze  new  trails  in  merchandising.  You  and  I  may 
not  have  the  money  or  the  training  at  present  with 
which  to  sell  our  canned  cherries  by  means  of  picturing, 
in  person  and  print,  the  deliciousness  of  the  pies  that 
can  be  made  from  our  product,  but  we  can  at  least  get 
started  telling  the  story  in  person,  in  a  manner  that  as 
some  would  say,  smacks  of  “high  pressure.”  I  do  not 
like  the  word  but  imagine  it  is  used  more  by  buyers  as 
a  defense  medium  than  by  sellers  employing  sales 
tactics  best  described  by  it. 

If  you  employ  salesmen,  have  a  conference,  talk  mat¬ 
ters  over  with  them,  and  try  to  learn  whether  or  not 
they  are  too  easily  satisfied  when  they  have  accom¬ 
plished  ail  they  can  during  an  interview  with  a  buyer 
when  he  says  “No.”  I  know  in  business  as  filled  as  ours 
is  with  offers  and  bids,  you  will  not  feel  at  first  that 
tenacious  selling  has  a  place  but  I  think  it  has.  For¬ 
tunately  I  am  in  a  position  to  note  the  approach,  the 
interview  and  the  closing  of  many  selling  (?)  canned 
foods.  Never  yet  in  many  years  have  I  met  one  in 
action  who  had  any  of  the  ear  marks  of  “high  pres¬ 
sure,”  such  as  we  see  most  often  in  the  appliance  field, 
in  selling  cars  and  tractors. 

If  you  have  any  number  of  salesmen  over  one  selling 
your  line,  inquire  into  their  attitude  toward  their  jobs. 
Maybe  they  have  been  building  personal  followings 
among  the  dealers  on  whom  they  call,  maybe  they  have 
absorbed  some  of  your  attitude  toward  their  job.  Not 
many  of  you  are  trained  in  aggressive  selling,  not  many, 
I  am  afraid,  expect  it  in  salesmen  working  for  them! 
A  great  deal  of  our  anticipated  sales  increases  each 
year  can  be  gained  by  not  taking  “No”  for  an  answer, 
until  all  the  cards  are  down  and  the  hand  played  out 
to  a  finish.  Even  if  you  do  your  own  selling,  you  need 
not  be  afraid  to  sell  harder  and  longer  than  you  have 
been  in  the  habit  of  selling.  Certainly  no  buyer  can 
possibly  know  as  much  as  you  do  about  your  policies, 
plants,  quality  and  output.  Outline  all  these  fully, 
once  twice  and  even  the  third  time  as  long  as  your 
hear,  r  does  not  show  signs  of  tiring. 

L<  ‘  "s  remember  during  the  rest  of  1940  that  others 
in  ot  .  er  lines  are  showing  sales  increases,  that  we  can 
do  n  less  and  maintain  or  improve  our  sales  position. 
Don  let  it  be  said  again  in  Indiana  or  elsewhere  that 
othe  industries  are  showing  substantial  sales  increases 
whil  the  canned  foods  trade  is  losing  out  in  this  strug¬ 
gle  t  ■  the  consumer’s  dollar.  We  are  a  substantial  part 
of  Ji  onderful  industry,  that  of  preparing  and  selling 
heal  ful  foods  for  human  consumption.  The  more  we 
thin  about  this,  the  more  we  act  and  talk  as  if  we 
reali  believed  it,  the  better  will  be  our  prospects  for 
incr  sed  sales  and  better  profits  in  1940,  and  during 
the  ars  to  come !  If  you  have  a  sales  problem  you’d 
like  ’ir  suggestion  on,  let’s  have  it!  This  is  your 
colui  n,  use  it !  No  obligation,  of  course. 


PROFIT  TWO  WAYS 


Higher  Quality  at  a  Lower  Cost 


•  Higher  quality  products 
sell  more  readily  and  at  a 
higher  price.  LangsenUamp 
Equipment  not  only  makes 
higher  quality  possible — it 
means  higher  quality  at  a 
lower  cost.  Langsenkamp 
Equipment  reduces  product¬ 
ion  co^t  through  increased 
volume,  greater  yield  and 
increased  operating  effici¬ 
ency.  These  advantages 
all  demonstrated  by  ex¬ 
perience  of  many  users. 


Indiana  Paddle  Finisher  in 
two  models.  Great  volume. 
Fine  velvety  texture  pro¬ 
duct. 


Indiana  E-Z-Adju$t  Pulp- 
er.  Uniformly  high  qual¬ 
ity  without  lojs  of  pro¬ 
duct  or  p.oduction  time. 
Instantly  adjustable  for 
wet  or  dry  pomace. 


Increase  cooking  capacity 
of  present  wooden  tanks 
by  installing  Kook-More 
Koils.  Greatest  cooking 
speed. 


Complete  information  without  obligation 

F.  H.  LAHGSENKAMP  COMPANY 

"Efficiency  in  the  Canning  Plant” 

Indianapolis,  Indiana 
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■REVOLVING  HOPPER 


AYARS  New  Perfection 

PEA  &  BEAN 
FILLER 


Only  Filler  on  market  with  slowly  revol¬ 
ving  Hopper. 

Hopper  revolves  slowly  in  opposite  direc¬ 
tion  from  the  way  filling  pockets  revolve 
assuring  absolute  uniform  fill. 

No-Can-No-Fill  attachment  that  works 
perfectly. 

Fills  all  grades,  even  small  sticky  peas 
without  any  variation  in  the  fill. 

Large  Brine  Tank  Assures  hot  brine  at 
all  times. 


PEA  ADJUSTMEN'n 

LIQUID  I  ^ 
ADJUSTMENT 


STEAM  COIL 


VCHANCE  GRADE 
L  \  LEVER 


FOR  FILLING 
P£AS,  BAKED  BEANS, 
LIMA  BEANS,  RED 
KIDNEY  BEANS,  WHOLE 
GRAIN  CORN,  HOMINY, 
DICED  BEETS,  DICED 
CARROTS,  Etc. 


AYARS  MACHINE  COMPANY,  Salem,  New  Jersey 


INSURE  YOUR 

ANTICIPATED 

PROFITS! 


Do  you  know  how  little  it  costs  to 
INSURE  YOUR  1940  EARNINGS 
against  loss  by  fire  or  wind? 


CANNERS  EXCHANGE  SUBSCRIBERS 


WARNER  INTER  INSURANCE  BUREAU 


LANSING  B.  WARNER,  Incorporated 
540  N.  Michigan  Ave.,  CHICAGO 


Pi  EDMONT  LABELCOIVI  PAN 

I N C OR PO RATED 

DESIGNERS  '  '  LITHOGRAPHERS 


BEDFORD 
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HE  CANNED  FOODS 


WEEKLY  REVIEW 

Don’t  Sell  Any  Canned  Foods  at  Today’s 
Prices — It  Can’t  Be  Long  Before  Very  Much 
Higher  Prices  Rule — Tell  Your  Banker — 
Futures  Are  Too  Dangerous  at  Any  Price 
— Our  Correspondents  Report  in  Detail. 

don’t  sell — Yes  we  mean  just 
that:  don’t  sell  any  staple  canned 
foods  at  present  ruling  prices,  and 
put  your  prices  up  on  the  special¬ 
ties  or  so-called  luxuries,  too.  Can’t 
you  see  what  is  going  on  around 
you?  You  have  practically  the  only 
supplies  of  canned  foods  in  the 
world;  the  world  is  starving  and 
our  own  country  will  need  more 
such  supplies  than  ever  before,  as 
every  employable  man,  and  many 
women,  will  soon  be  working  long 
hours  at  high  wages.  The  increased 
cost  to  replace  the  goods  you  now 
sell  would  make  a  fine  profit  in 
itself.  If  your  banker  has  become 
panic-stricken  and  wants  you  to 
sell  your  holdings  and  pay  your 
notes,  go  to  him  and  explain.  The 
goods  he  holds  as  collateral  repre¬ 
sent  the  very  best  collateral  obtain¬ 
able:  food,  safely  kept,  unchange¬ 
able  from  time  or  custom,  from 
exterior  damage  or  decay — ^food 
that  the  world  wants  more  than 
anything  else,  and  will  want  even 
more  as  the  war  armies  drive  over 
and  ruin  England  and  France,  and 
pro})ably  Italy.  If  the  banker  turns 
your  holdings  into  cash — in  that 
short-sighted,  foolish  anxiety  to 
make  his  position  more  liquid — it 
will  not  only  rob  you  of  every 
chance  for  profit,  but  may  make  it 
imM.ssible  for  you  to  continue  as 
a  (  liner.  You  will,  therefore,  lose 
all  possibility  of  profit  on  this  1939 
pat  ,  and  be  unable  to  operate  in 
19  , P;  and  of  what  benefit  can  that 
be  ')  your  banker?  It  may  even 
mt  that  the  banker  will  have  to 
ta  a  loss,  and  that  in  face  of  the 
gi'  est  demand  for  food  the  world 
ha  ver  seen. 

ere  is  no  trace  of  prophesy  in 
th  it  is  just  hard,  common  sense. 
Th  ase  is  in  front  of  you  as  plain 


as  the  nose  on  our  face — or  on  the 
banker’s.  The  war  has  gone  too 
far,  and  too  fast,  to  mean  anything 
but  annihilation  of  Europe  and  all 
its  stocks  of  foods.  Can  just  that 
take  place  without  causing  a  great 
hiatus  of  food  ?  And  if  success  goes 
to  Hitler’s  head,  as  it  will,  will  any¬ 
one  be  surprised  if  he  tries  to  in¬ 
clude  our  continent  in  his  attack? 
But  even  if  he  does  not — and  I 
would  not  give  you  a  nickle  for 
that  contingency — a  big  section  of 
the  world  which  formerly  looked  to 
some  of  the  devasted  countries  for 
foods,  will  have  to  come  to  us. 
How  can  anyone  figure  that  we  can 
overpack  the  food  requirements 
this  season,  with  any  amount  of 
carryovers;  and  if  that  cannot  be 
done  what  is  to  keep  the  prices  of 
foods  from  jumping  sky-high? 

This  is  the  most  important  con¬ 
sideration  before  the  canners  of 
the  country  as  the  German  armies 
approach  England — if  they  are  not 
there  by  the  time  some  of  you  read 
this. 

Most  people  have  awakened  to 
the  need  of  preparation,  but  seem¬ 
ingly  not  the  canners  who  continue 
to  sell  large  blocks  of  goods  to  far- 
seeing  buyers.  If  ever  the  buyers 
got  a  “sure  thing”  they  have  one  in 
such  purchases  at  today’s  prices. 
And  if  they  are  good  things  for  the 
buyers,  why  are  not  they  good 
things  for  the  present  holders — ^to 
hold?  Wake  up,'and  fight  to  hold 
your  goods,  at  least  until  they  show 
some  profit  above  the  selling  costs. 

THE  MARKET — In  view  of  what 
all  the  world  now  knows,  and 
eagerly  listens  for,  the  prices 
quoted  on  canned  foods  in  brokers’ 
and  canners’  price  lists  this  week 
are — dumbfounding.  The  idea  of 
selling  these  good  foods  at  such 
below-cost  prices?  We  could  quote 
at  length;  and  we  could  give  you 
the  reports  of  the  Statistical 
Bureau  of  the  National  Canners 
Association,  showing  how  rapidly 
carryover  stocks  are  being  depleted 


MARKETS 


(many  buyers  are  not  asleep,  and 
are  covering  while  the  covering  is 
good),  but  what  is  the  use?  For 
months  the  amounts  of  holdings  on 
hand  have  had  no  influence  upon 
market  prices.  Always  there  is 
some  canner  or  canners  who  let  go 
a  small  block  of  goods  at  foolishly 
low  prices,  and  then  others  follow 
suit  with  big  blocks. 

Now  they  are  talking  about 
futures,  and  some  canners  are  writ¬ 
ing  them  on  their  books,  heaven 
help  them!  and  the  market  opera¬ 
tors  explain,  in  their  generosity, 
that  costs  will  surely  be  higher  this 
season  than  last,  but  that  the 
buyers  are  going  very  slowly  about 
giving  orders,  as  one  report  says, 
until  they  can  see  how  the  public 
takes  to  the  higher  prices!  What 
are  you  going  to  pay  to  get  hands  to 
work  in  your  cannery,  or  on  the 
farm  tending  the  crops,  when  there 
are  steady  calls  for  double  the  num¬ 
ber  of  needed  hands  in  factories 
producing  some  of  the  war  essen¬ 
tials,  and  at  very  much  higher 
wages  than  you  pay  ?  Some  of  you 
ought  to  be  able  to  remember  the 
last  war,  and  the  prices  you  paid 
labor,  and  the  growers,  too.  When 
you  sign  future  contracts  you  take 
all  the  risk,  the  buyer  has  all  the 
chance  for  gain.  And  you  ought  to 
explain  this  to  your  bankers — that 
foods  rank  first  in  war-time  prepa¬ 
rations,  and  are  better  than  arma¬ 
ment,  because  if  the  war  stopped 
the  foods  would  be  needed  as  badly 
as  ever,  if  not  worse.  In  other 
words,  food  demands  will  go  on, 
whereas  the  loss  or  the  victory  of 
arms  will  end  that  demand. 

In  face  of  conditions,  why  try  to 
analyze  the  market  ?  Read  the  very 
good,  and  complete  market  reports 
from  all  leading  centers,  and  polish 
up  your  merchandising  knowledge, 
and  above  all  feed  your  backbone 
some  stiffening  foods,  so  that  you 
can  show  confidence  in  your  hold¬ 
ings,  and  not  be  afraid  to  ask  a 
price. 
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NEW  YORK  MARKET 

Higher  Future  Prices  Necessary — Grapefruit 
Stronger — Pea  Futures  Very  Firm — Aspara¬ 
gus  Higher — Strength  Returning  to  Corn — 
Fish  in  Strong  Position. 

By  “New  York  Stater” 

New  York,  May  24,  1940. 

THE  WEEK — The  strengthening 
situation  in  canned  foods  futures 
should  occasion  no  surprise  in  view 
of  the  greatly  reduced  supply  situ¬ 
ation  as  compared  with  last  year, 
as  well  as  advanced  packing  costs. 
That  is  the  feature  of  the  market 
at  the  moment  rather  than  specula¬ 
tive  interest  growing  out  of  the 
serious  turn  of  affairs  in  Europe. 

Price  comparisons  with  those  of 
only  a  month  ago  show  that  futures 
already  have  worked  higher  in  the 
instance  of  peas,  beets.  Northwest 
berries,  accompanied  by  with¬ 
drawal  of  packers  from  the  market 
on  R.  A.  cherry  futures.  There  are 
several  other  strong  spots  among 
the  fruit  lists.  The  new  apricot 
crop  on  the  West  Coast  apparently 
is  running  to  large  sizes  this  year, 
which  should  bring  out  more  active 
demand  from  the  fresh  fruit  mar¬ 
ket,  but  growers  are  understood  to 
be  asking  $60  per  ton  this  year  as 
against  under  $40  in  1939. 

Florida  grapefruit  juice  is  be¬ 
coming  one  of  the  strongest  items 
in  the  eastern  markets  and  a  large 
packing  corporation  has  advanced 
prices  further.  The  fish  line  con¬ 
tinues  in  a  very  firm  position.  Sar¬ 
dine  fishing  has  been  that  poor 
along  the  Maine  coast  that  packers 
have  not  bothered  to  establish 
prices  for  the  new  season,  and 
severe  scarcity  of  shrimp  is  re¬ 
ported  from  a  number  of  points 
along  the  Southern  Atlantic  coast. 

TOMATOES  —  The  market  for 
standards  failed  to  make  further 
headway  although  the  supply  posi¬ 
tion  experienced  further  correction 
last  month.  The  total  unsold  on 
May  1  amounted  to  5,402,739  cases, 
against  5,662,327  a  year  ago,  Cali¬ 
fornia  accounting  for  the  reduc¬ 
tion  owing  to  supplies  of  less  than 
300,000  cases.  Unsold  supplies 
elsewhere  increased  some  28,000 


cases  over  a  year  ago.  Offerings 
from  the  Peninsula  this  week 
quoted  standard  No.  Is  at  45  cents ; 
No.  2s  at  60  cents;  No.  2i/>s,  85 
cents;  No.  3s,  90  cents,  and  No. 
10s,  $2.60,  factory. 

PEAS — Offerings  of  futures  are 
made  very  firmly.  Shipments  out 
of  Maryland  factories  were  quoted 
this  week  on  a  when  ready  basis  as 
follows:  No.  2s,  early  June,  75 
cents;  No.  2s,  sifted  Early  June, 
80  cents;  No.  2s,  extra  standard 
sifted,  90  cents;  No.  10,  extra  stan¬ 
dard  sifted  3-sieve,  $4.50;  No.  10, 
extra  standard  sweets  3-sieve, 
$5.00;  No.  10,  extra  standard  5- 
sieve  sweets  ungraded,  $4.75,  all 
f.  o.  b.  factory.  The  new  pack 
should  get  under  way  on  the  lower 
Virginia  peninsula  around  the  28th. 

ASPARAGUS — Prices  for  the  full 
line  were  issued  by  two  leading 
California  packing  companies,  and 
as  these  were  tentative  a  guarantee 
was  offered  against  formal  opening 
prices  when  named.  Prices  are 
higher  than  in  1939  as  generally 
expected,  advances  to  around  20 
cents  per  dozen  being  shown,  re¬ 
flecting  higher  prices  paid  to  grow¬ 
ers  and  the  strong  market  cur¬ 
rently  for  fresh  asparagus.  The 
rise  in  costs  over  last  year  has  been 
considerable  and  there  were  some 
in  the  local  trade  who  looked  for 
even  greater  markups  in  the  new 
prices.  As  the  Eastern  All  Green 
pack  has  been  practically  cleaned 
up  and  distributors  stocks  are 
greatly  reduced,  a  very  satisfac¬ 
tory  volume  of  business  was  booked. 

CORN — The  market  is  slowly 
strengthening  in  response  to  pros¬ 
pects  for  a  much  reduced  carryover 
as  compared  to  former  years. 
May  1  stocks  were  6,308,693  cases, 
against  8,031,676  cases  on  April  1, 
and  11,123,388  one  year  ago.  April 
shipments  this  year  ran  well  ahead 
cf  those  for  the  same  time  in  1939, 
and  unsold  stocks  of  whole  kernel 
Bantam  in  the  eastern  states  were 
down  to  only  288,223  cases  at  the 
beginning  of  this  month.  Whole 
grain  continues  in  good  demand, 
and  Shoepeg  is  moving  out  at  a  rate 
that  indicates  a  clean-up  condition. 

GRAPEFRUIT  JUICE — New  price 
upturns  took  place  in  the  Florida 
product  and  it  is  now  above  orange 


juice  in  cost,  probably  an  unusual 
situation  in  the  canned  citrus  mar¬ 
ket.  Both  sweetened  and  unsweet¬ 
ened  grapefruit  juice  were 
advanced  by  the  California  Pack¬ 
ing  Corporation,  the  No.  2  tins  to 
70  cents  and  671/2  cents,  respec¬ 
tively,  and  the  47-ounce  tins  to 
$1,571/2  and  $1.50,  Tampa.  Prices 
are  also  tending  upward  for  the 
Texas  products  and  holders  are 
becoming  reluctant  sellers,  accord¬ 
ing  to  the  distributing  trade. 

CHERRIES — The  market  generally 
appears  in  a  firmer  position,  and 
offerings  of  Royal  Annes  have  been 
withdrawn  from  the  Northwest 
packer  market.  Some  of  the  Cali¬ 
fornia  growing  districts  also  indi¬ 
cate  shorter  crops,  and  one  in 
Santa  Cruz  County  there  says  the 
crop  is  running  only  20  to  50  per 
cent  of  last  year’s. 

APRICOTS  —  A  somewhat  higher 
range  of  packer  quotations  are  not 
improbable  in  view  of  high  prices 
sought  by  growers  on  the  West 
Coast  (reported  at  $60  per  ton 
against  $40  and  less  a  year  ago) 
and  other  increased  costs.  Owing 
to  the  large  size  of  the  fruit  a 
greater  tonnage  also  may  be 
attracted  into  the  fresh  market  as 
has  happened  in  other  canning 
crops  this  year.  Old  crop  apricot 
halves  remained  listed  at  $1.95  to 
$2.00  for  fancy,  and  $1.80  to  $1.85 
for  choice  2V^s,  Coast. 

SARDINES — Maine  packers  ha\e 
not  been  able  to  fix  a  new  price 
basis  owing  to  the  small  size  of  the 
catch  so  far  this  season,  despite 
offerings  made  in  New  York  sell¬ 
ing  quarters  of  keyless  oil  quarte'  s 
below  last  year’s  $3.30  factory 
basis.  Packing  is  going  on  in  a 
small  way  in  Maine  canneries  b  it 
future  business  has  not  been  writ¬ 
ten  extensively  at  this  date.  Offe)'- 
ings  of  Norwegian  sardines  are 
still  being  made  by  distributors. 

SHRIMP — Supplies  in  hands  of 
the  distributing  trade  here  are  i-jt 
large  and  the  situation  at  Southe  n 
Atlantic  points  is  so  unsatisfacti?  y 
that  trawlers  are  reported  tied  p 
at  docks.  The  market  remains  fii  n 
at  $1.25  for  No.  1  wet  large,  $1.20 
for  No.  1  wet  medium,  and  $1.-  5 
for  No.  1  wet  small,  f.  o.  b.  factory. 
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CHICAGO  MARKET 

May  Weather  Unfavorable — High  Prices 
Exf/i-cted — Steady  Movement  of  Tomatoes — 
Juice  Cleaning  Up — Peas  Slow —  Corn 
Sluggish — Nice  Local  Asparagus — Ozark 
Spinach  Still  Low — Interest  in  Fruits. 

By  "Illinois 

Chicago,  May  24,  1940. 

THE  WEATHER — The  month  of 
May  is  rapidly  drawing  to  a  close 
with  continued  cool  and  backward 
growing  conditions.  Up  to  date 
we  have  had  only  four  or  five  days 
of  real  Springlike  weather.  Agri¬ 
culture  generally  is  stepping  off  to 
a  poor  start  throughout  this  section 
of  our  country. 

GENERAL  MARKET — There  is  a 
feeling,  difficult  to  describe  but  still 
apparently  taking  shape,  that  food 
prices  are  going  to  not  only  con¬ 
tinue  firm  but  will  tend  toward 
higher  levels. 

Canners  point  to  the  fact  that 
raw'  stock  and  supplies  are  advanc¬ 
ing,  that  their  this  season’s  costs 
are  bound  to  be  higher  and  that  as 
distributors’  stocks  are  low,  there 
can  be  but  one  answer — higher 
prices. 

TOMATOES  —  While  there  is  a 
steady  movement  on  Tomatoes  as 
reported  by  the  wholesale  grocers 
and  chains,  canners  continue  nam¬ 
ing  low  prices  and  brokers  say  it  is 
difficult  to  secure  the  quoted  or  list 
basis.  For  example,  the  nominal 
market  is: 

No.  2  Std.  Tomatoes  @  $  .60  Indiana 
No.  2V2  Std.  Tomatoes  (S)  .80  Indiana 
No.  10  Std.  Tomatoes  @  2.50  Indiana 

But  it  is  reliably  said  that  No.  2s 
have  sold  at  62 1/^  cents  delivered 
with  No.  21/2S  at  821/2  cents 
delivered.  No.  10s  seem  to  be  a 
wee  bit  stronger  than  a  few  weeks 
age  with  $2.65  to  $2.75  delivered 
the  lottom. 

Tiiere  is  a  scarcity  of  the  better 
gr;  'es  like  good  Extra  Standards 
aiu  Near  Fancies.  Some  of  these 
ha  been  sold  of  late  but  at  at- 
tra  .ive  prices,  close  to  the  Stan- 
da)  ’  basis. 

MATO  PRODUCTS  —  Tomato 
Ju'  j  seems  to  be  cleaning  up 
nil  iy  and  several  sizes  are  already 
difi.  :ult  to  be  had.  46  ounce  parti¬ 


cularly  is  scarce,  along  with  the 
101/2  oz. 

Some  low  priced  Catsup  is  mov¬ 
ing.  The  higher  grades  have  been 
slow. 

No.  10  Puree  has  had  some  call 
of  late  at  a  price  range  of  $2.85  to 
$2.90  delivered. 

PEAS — Spots  are  of  slow  move¬ 
ment.  Buyers  seem  content  to  clean 
up  more  closely  than  normal  to  be 
ready  for  the  new  crop.  Canners 
say  it  is  sure  to  be  an  irregular 
season  as  fields  already  show  it. 
Early  sowings  are  quite  spotted. 
Due  to  the  lateness  of  the  season, 
acreage  has  been  cut  somewhat 
throughout  this  territory  but  just 
how  much,  no  one  seems  to  know. 

In  future  trading,  there  is  re¬ 
luctance  on  the  part  of  Pea  can¬ 
ners  in  Wisconsin  to  enter  into 
commitments.  All  take  the  posi¬ 
tion  that  on  account  of  the  lateness 
plus  war  conditions,  it  is  better 
not  to  sell  their  Peas  until  they 
have  them  in  the  can. 

CORN — Holders  of  Corn  are  en¬ 
couraged  because  of  the  better 
movement  during  the  month  of 
April.  Nearly  two  million  cases 
were  shipped  from  canners  ware¬ 
houses  that  month  as  compared 
with  about  one  and  a  half  million 
cases  in  1939. 

Meanwhile,  the  market  is  slug¬ 
gish  with  an  increasing  demand 
from  the  large  agricultural  centers. 
Some  prices  are: 

No.  2  tin  Std.  Cr.  Style  Narrowprrain  $  .60  Ohio 
No.  2  tin  SUi.  Cr.  Style  Narrowgrain  .60  Wis. 
No.  2  tin  Std.  Cr.  Style  Narrowgrain  .621^  Iowa 
No.  2  tin  Ex.Std.Cr.  Style  Narrowgrain  .67^4  Ind. 
No.  2  tin  Ex.  Std.  Cr.  Style  Gold.  Bant.  .67  Vi  Ind. 

No.  10  tin  Corn  as  well  as  No. 
1  tin  Corn,  is  in  narrow  supply. 

ASPARAGUS  —  The  All  Green 
Grass  pack  in  Illinois  has  started 
and  early  samples  show  excellent 
quality.  Calfornia’s  All  Green  is 
reported  short.  Caifornia  Pack¬ 
ing  Corp.  named  their  opening  or 
formal  price  this  week  and  every¬ 
one  you  talk  with  seems  to  think 
the  prices  are  entirely  too  high. 

SPINACH — Interest  continues  to 
center  in  the  Ozarks  where  No.  2 
tin  Spring  Pack  Spinach  is  still 
quoted  at  65  cents  to  70  cents.  No. 
21/2  tins  seem  to  be  rather  scarce 
along  with  No.  10s.  With  Cali¬ 


fornia  practically  cleaned  up  on 
Fancy  Spinach,  our  trade  will  have 
to  “pinch  hit”  they  say  with  Ar¬ 
kansas  and  Missouri  packing. 

GREEN  AND  WAX  BEANS — Chain 
Stores  are  featuring  the  Southern 
fresh  Bean  as  low  as  5  cents  per 
pound  and  this  they  claim  is  inter¬ 
fering  with  the  consumer  accept¬ 
ance  for  the  canned  item.  Mean¬ 
while,  stocks  are  not  heavy  and 
pressure  to  sell  is  not  noted.  The 
going  market  on  No.  2  tin  Stan¬ 
dards  is  70  to  721/2  cents  for  the 
Cut  Green  grade,  delivered 
Chicago. 

GRAPEFRUIT  AND  GRAPEFRUIT 
JUICE — All  Citrus  Juices  have  be¬ 
come  scarce  and  higher  prices  rule. 
No.  2  Fancy  Grapefruit  Sections 
are  quoted  at  971/2  cents  and  up¬ 
wards.  Chicago  seems  to  have 
covered  fairly  well. 

ROYAL  ANNE  AND  BING  CHERRIES 
— Some  interest  has  been  noted  in 
new  pack  from  Washington  and 
Oregon  where  it  is  reported  a  short 
crop  is  in  sight.  Particularly  is 
that  true  in  California,  which  will 
force  some  of  the  canners  and  bar- 
relers  to  go  to  the  Pacific  North¬ 
west.  Only  a  limited  volume  of 
business  has  been  recorded  in 
Chicago. 

R.s.p.  CHERRIES  —  The  market 
drags  along  but  there  are  some 
who  stoutly  maintain  that  Spots 
will  all  be  cleaned  up  before  new 
packing  is  ready  in  July.  Prices 
are  unchanged  with  $4.75  Michi¬ 
gan  for  No.  10  R.S.P. 

CALIFORNIA  FRUITS — Routine  in¬ 
terest  only  has  ruled  during  the 
week  under  review.  One  Authority 
from  the  Coast,  on  a  visit  here, 
expressed  surprise  that  the  Trade 
did  not  avail  themselves  of  the 
Spot  Apricots  as  he  claimed  that 
prices  on  new  pack  would  be 
materially  higher.  Y.  C.  Peaches 
are  still  $1.15  for  Standards  and 
$1.25  for  Choice. 

APPLES  AND  APPLESAUCE  —  A 
steady  movement  is  being  sus¬ 
tained,  particularly  on  Applesauce. 
No.  10s  are  in  much  lighter  supply 
than  2s.  The  larger  handlers  of 
Apples  report  good  movement  with 
steady  prices. 
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SPRAGUE,  WARNER  &  CO.  —  This 
old  line  wholesale  grocer  who  dur¬ 
ing  the  past  couple  years  has 
absorbed  two  other  jobbers,  will 
build  a  new  and  modern  wholesale 
grocery  establishment  on  the  West 
Side  of  our  City.  Plans  are  now 
being  drawn  by  the  architect  and 
Sprague,  Warner  &  Company  hope 
to  occupy  their  new  building  before 
the  present  year  is  over. 

THE  GREAT  INTERSTATE  GROCERY 
CHAIN  OCTOPUS — The  hearings  on 
HR-1  have  been  concluded  and  the 
evidence  has  all  been  presented. 
The  issue  is  now  up  to  the  sub-com¬ 
mittee  which  of  course  will  report 
to  the  full  House  Ways  and  Means 
Committee  of  25  members. 

The  “octopus”  certainly  brought 
everything  to  bear  that  they  could 
think  of  and  unfortunately,  for  the 
general  good  of  the  independent, 
the  newspapers  of  our  country,  to 
a  very  large  degree  presented  only 
the  “octopus’  ”  side. 


CALIFORNIA  MARKET 

Fruit  Crops  Smaller — Dry  Beans  Active  and 
Market  Firmer — Difficult  to  Locate  Some 
Fruit  Items — Asparagus  Near  Peak,  But 
Low — Some  Prices. 

By  “Berkeley” 

San  Francisco,  May  24,  1940. 

SMALLER — Smaller  fruit  crops 
are  in  prospect  for  producers  in 
California  than  was  the  case  last 
year,  according  to  a  preliminary 
report  of  the  California  Coopera¬ 
tive  Crop  Reporting  Service. 
While  it  is  suggested  that  May  is 
rather  too  early  for  dependable 
indications  for  some  crops,  others 
are  sufficiently  advanced  for  the 
making  of  fairly  accurate  esti¬ 
mates.  There  have  been  no  serious 
frost  losses,  but  heavy  and  un¬ 
timely  rains  did  considerable  dam¬ 
age  during  the  blossoming  period. 
Apple  production  promises  to  be 
less  than  in  any  of  the  past  three 
years,  with  66  per  cent  of  a  full 
crop  in  prospect,  against  82  per 
cent  last  year  and  the  year  before, 
in  May.  Apricots  are  definitely 
pointed  to  an  exceedingly  small 


production.  For  the  State,  as  a 
whole,  but  30  per  cent  of  a  full 
crop  is  promised,  as  compared  with 
83  per  cent  a  year  ago  and  52  per 
cent  in  1938.  Prospects  are  better 
in  the  southern  part  of  the  State 
than  in  the  San  Francisco  Bay  re¬ 
gion,  but  the  southern  districts 
accounts  for  but  a  small  part  of  the 
acreage.  The  cherry  forecast  sug¬ 
gests  a  tonnage  of  19,800  tons  for 
the  season,  as  compared  with  a 
production  of  36,000  tons  in  1939, 
of  which  3,000  tons  were  not  har¬ 
vested,  and  30,000  tons  in  1938,  of 
which  4,800  tons  were  not  har¬ 
vested. 

A  satisfactory  crop  of  both  cling¬ 
stone  and  freestone  peaches  is  fore¬ 
cast,  although  yields  may  be  below 
those  of  last  year.  Clingstones 
promise  78  per  cent  of  a  full  crop, 
compared  with  estimates  of  91  per 
cent  a  year  ago,  with  freestones 
likewise  estimated  at  78  per  cent, 
compared  with  85  per  cent  last 
May.  The  outlook  is  for  only  a 
medium-size  production  of  pears. 
Condition  this  year  is  rated  at  78 
per  cent,  against  87  per  cent  a  year 
ago.  Plums,  prunes  and  grapes 
promise  yields  about  the  same  as  in 
recent  years.  From  the  Pacific 
Northwest  comes  news  that  a  very 
light  prune  crop  is  expected  in  the 
canning  districts. 

DRY  BEANS — California  dry  bean 
markets  have  strengthened  some¬ 
what  of  late,  influenced  by  the  ex¬ 
tension  of  the  European  war.  A 
fairly  active  movement  is  under 
way  on  canning  varieties  and 
prices  have  advanced  from  5  to  15 
cents  per  hundred  pounds.  Stocks 
in  commercial  warehouses  were 
1,625,855  bags  on  May  1,  compared 
with  2,043,901  bags  at  the  corre¬ 
sponding  date  last  year.  Stocks  of 
all  varieties  were  smaller  than  a 
year  ago  with  the  exception  of 
Pintos  and  Cranberries.  At  San 
Francisco,  prices  at  dock  are : 
Blackeyes,  $5.10;  Bayos,  $7.35; 
Cranberries,  $3.10 ;  California 
Reds,  $3.70;  Red  Kidneys,  $5.60; 
Limas,  $4.85;  Baby  Limas,  $3.65; 
Pinks,  $4.35;  Pintos,  $3.80,  and 
Small  Whites,  $4.00.  Planting  is 
about  completed  and  early  weather 
conditions  are  considered  highly 
satisfactory. 


MARKET — The  canned  fruit  mar¬ 
ket  continues  rather  spotty  with 
orders  coming  in  for  items  in  apri¬ 
cots  and  pears  that  cannot  be  filled. 
There  are  items  throughout  the  list 
that  are  difficult  to  locate  but,  in 
general,  there  is  ample  fruit  to  last 
until  the  new  packing  season  gets 
under  way,  with  a  surplus  prom¬ 
ised  on  some.  Prices  are  firmly 
maintained,  but  continue  practi¬ 
cally  unchanged.  Quite  a  run  has 
been  noted  of  late  on  sliced 
peaches,  this  time  centering  on 
standards,  with  $1.30  the  prevail¬ 
ing  price  for  No.  2i/^s.  Halves  in 
this  grade  and  size  can  be  had  as 
low  as  $1.15,  but  most  packers  are 
getting  $1.20  and  $1.25.  Sliced 
peaches  are  in  good  demand  in  all 
sizes  and  grades,  but  just  now 
orders  seem  to  be  running  to 
standards. 

ASPARAGUS  —  The  packing  of 
asparagus  is  rapidly  approaching 
a  peak,  but  the  output  to  date  is 
below  that  of  last  year  to  a  corre¬ 
sponding  date,  although  ahead  of 
that  of  1938.  Late  last  week  the 
pack  passed  the  800,000  case  mark. 
Tentative  opening  prices  were 
brought  out  by  the  California 
Packing  Corporation  under  date  of 
May  20  and  the  lists  of  others  may 
be  expected  within  a  day  or  two. 
The  list  of  this  concern,  which  calls 
for  a  two-third  shipment  prior  to 
December  31,  1940,  and  one-third 
prior  to  February  15,  1941,  is  as 
follows  for  Del  Monte  brand : 


Green 


No.  2J/{>  S(iuarc  Pi'elcd 

White 

Tipped 

.  $3.7 5 

$3.ir> 

Colossal  . 

.  3.75 

3.45 

Mammoth  . 

.  3.75 

3.13 

No.  2Vi>  Square  Unpcelcd 

Colossal  . 

. .  2.80 

2..‘i5 

Mammoth  . 

.  2.85 

2.05 

Larpe  . 

.  2.85 

2.05 

No.  1  S(iuare  Tips 

Colossal  . 

.  2.65 

2.50 

Mammoth  . 

.  2.70 

2.50 

Larpe  . 

. .  2.70 

2.. 50 

Medium  . 

.  2.70 

2.50 

Green 

Tip;  d 

and 

Whi-c. 

Salad  Points 

Picnic  . 

No.  1  Tall  Round .  2. 1  ' 

No.  10  .  12.or 

Picnic  Tins  Tips 

Colossal  .  l.l. 

Mammoth  .  1.1  ’.4 

Larpe  .  1.4  ^ 

Medium  .  \A~V2 
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Eai  iy  (iai'di’n 

Ni..  -  Tall  Round .  1.90 

N'  .  1  Sciuarc .  2.50 

I’i, Tins  .  1.471/^ 

All  (  ;  en  Asparaijus 

N'.,  2  Tall  Round  Mary  Washington .  2.60 

PiciHC  Tins,  Mary  Washington  Tips .  1.70 

ric:dc  Tins  All  Green  Salad  Points .  1.80 

Ol'lKRlNGS  UNDER  OTHER  BRANDS  ARE: 

No.  1  I'all  Round  California  State .  $1.50 


No.  1  Siiuare  Ungraded  Tips,  Eagle  Brand  2,25 
No.  2'j  Sq.  Ungraded  Tips,  Eagle  Brand  2.30 
No.  21-j  Rd.  Cut  Asparagus,  Eagle  Brand  2,00 
No.  !'•  Round  Cut  Asparagus,  Eagle  Brand  7.00 
BufT<t  Cut  Asparagus  Tip  Tot)  Brand . 771/5 

Argo  or  Mission  Brand 

No.  t  Stiuare  Small  Tii)s,  White .  2.45 

No.  1  Square  Small  Tii)s,  Green  Tii)i)etl  2.30 
Pieiiie  Sm.  Tii)s.  Green  Til)ped  &  White  1.30 

No.  2'5  Siiuare  Meilium  White .  2.60 

No.  2>/>  S<iuare  Medium  Green  Tipped....  2.45 

.Ml  Ciieen  Asi)aragus 

Biiffi't  Double  Luck  Brand,  Cuts . 90 

No.  2  Tall  Round  Argo  Brand,  Cuts .  1.90 

No.  10  Royal  Re*l  Brand,  Cuts .  9.00 

No.  2  Tall  Round  Argo  or  Mission 
All  Green  Asiiaragus .  2.35 


Some  of  these  prices,  especially 
in  No.  2i/o  Square  peeled,  are  iden¬ 
tical  with  last  year’s  opening. 
Other  items  show  increases  of  but 
5  cents  a  dozen,  or  even  less,  while 
others  in  the  small  sizes  show  in¬ 
creases  up  to  80  cents. 

.\PRIC0TS — Canners  are  in  the 
field  contracting  for  apricots  and 
purchases  have  been  recorded  at 
$60  a  ton,  with  choice  fruit  held  at 
higher  figures.  Last  year,  pur¬ 
chases  were  made  around  $35.  As 
high  as  6  cents  a  pound  are  being 
paid  for  cherries. 

GRAPEFRUIT — Two  revised  spot- 
lists  covering  Del  Monte  brand 
grapefruit  and  grapefruit  juice 
have  come  out  within  the  space  of 
less  than  a  week.  The  latest  one 
quotes  the  canned  fruit  without 
change,  but  prices  on  juice  have 
again  been  increased  with  sweet¬ 
ened  juice  at  52J/j  cents  for  the  211 
Cylinder,  70  cents  for  No.  2  tall, 
and  $1,571/2  foi"  the  47  oz.  size. 
Uns".(!etened  juice  is  quoted  at  50 
cent.'s.  671/2  cents  and  $1.50  for 
these  sizes,  respectively. 

SAi  iiNES — Quantities  of  Cali- 
forn  sardines  have  been  sold  in 
recei  weeks  with  little  left  in  the 
hand  of  southern  California 
pack'  s.  Some  are  oversold  and 
are  r  king  purchases  in  the  north¬ 
ern  (  trict  to  fill  orders.  In  spite 
of  t!  splendid  statistical  position, 
theri  re  still  some  offerings  being 
mad'  (t  $3.50  a  case,  and  even  at 
$3.40, 


GULF  STATES  MARKET 

The  War  and  Its  New  Phases — Back  Our 
Chief — Closed  Season,  Except  in  the  Gulf — 
Better  Production  of  Crab  Meat. 

By  “Bayou” 

Mobile,  Ala.,  May  24,  1940. 

let’s  back  our  chief — Regard¬ 
less  of  whether  we  like  it,  or  care 
to  admit  it,  the  most  popular  sub¬ 
ject  today  is  war.  You  hear  it  on 
the  radio  all  through  the  day ;  it  is 
headlined  in  the  newspapers,  and  it 
is  on  the  lips  of  every  person  no 
matter  in  what  business,  profes¬ 
sion  or  social  work  they’re  engaged. 
Everybody  is  anxious  to  hear  and 
discuss  war  news,  therefore,  unless 
you  can  talk  war,  you  will  find 
yourself  ostracized. 

A  General  said  many  years  ago 
that  war  was  Hell,  and  if  he  were 
to  see  modern  warfare  today,  I 
doubt  if  he  could  find  a  name  to 
describe  the  horrors  of  it.  Because 
in  years  gone  by  where  it  took 
months  to  kill  50,000  people  and 
destroy  a  million  dollars’  worth  of 
property,  in  modern  warfare  this 
can  be  done  in  the  morning  before 
lunch. 

A  century  ago,  it  took  weeks  for 
news  to  travel  around  the  world 
and  today  your  radio  dishes  you 
out  this  news  as  fast  as  it  takes 
place.  This  being  the  case,  we  are 
living  a  hundred  per  cent  faster 
than  our  forefathers  did,  and  our 
entire  nervous  system  is  kept  up 
at  a  high  pitch  of  excitement  when 
war  occurs  and  then  business  takes 
a  holiday.  Nobody  seems  to  want 
to  buy  and  few  want  to  sell,  hence 
business  transactions  are  limited  to 
what  actually  has  to  be  bought  and 
sold. 

Salesman  everywhere  find  that 
the  trade  would  rather  listen  to 
war  talk  now  than  sales  talk,  and 
this  eats  up  a  lot  of  time  that  be¬ 
fore  was  spent  in  putting  over  a 
deal.  The  only  solution  to  the 
present  unsettled  condition  of  our 
country  is  to  end  the  war,  and  the 
best  and  quickest  way  to  accom¬ 
plish  this  is  to  back  our  President 
one  hundred  per  cent. 


SHRIMP  —  Large  jumbo  shrimp 
are  showing  up  on  this  coast  this 
week,  which  is  taking  care  of  the 
local  demand  nicely.  For  the  past 
month,  the  dealers  here  have  had 
to  draw  their  supply  of  shrimp 
from  Louisiana,  because  they  were 
so  few  here  on  this  coast. 

The  closed  season  for  the  catch¬ 
ing  of  shrimp  is  in  effect  now  and 
boats  have  to  fish  in  the  Gulf  of 
Mexico,  because  the  Conservation 
law  prohibits  the  fishing  or  trawl¬ 
ing  for  shrimp  in  the  bays,  rivers, 
lakes  and  streams  of  the  State. 

No  canning  of  shrimp  is  ex¬ 
pected  to  take  place  in  Alabama, 
because  the  factories  shut  down  for 
good  after  the  oyster  season  closed 
and  they  will  not  start  up  again 
until  next  Fall. 

Louisiana  has  been  canning  some 
shrimp  and  will  continue  to  do  so 
as  long  as  they  are  produced  in 
sufficient  quantities  to  warrant 
them  to  operate. 

The  raw,  headless  shrimp  mar¬ 
ket  has  been  absorbing  fairly  good 
quantities  of  shrimp  in  Louisiana, 
because  there  were  not  any  pro¬ 
duced  in  Mississippi  and  Louisiana, 
but  since  these  two  states  have 
been  catching  shrimp  on  their 
coasts,  Louisiana  raw,  headless 
shrimp  dealers  will  not  be  able  to 
dispose  of  as  many,  due  to  compe¬ 
tition,  and  they  will  have  more  to 
can  if  production  keeps  up. 

The  price  of  canned  shrimp  is 
$1.25  per  dozen  for  No.  1  medium, 
and  $1.30  for  No.  1  large,  f.  o.  b. 
factory. 

CRAB  MEAT — Crabs  are  showing 
up  on  our  coast  in  good  quantities, 
hence  production  of  crab  meat  has 
greatly  increased  and  the  price  has 
been  lowered.  If  production  of 
crab  meat  continues  to  increase 
like  it  has  in  the  last  two  weeks, 
the  processing  of  crab  meat  will 
start. 

The  price  of  fresh  crab  meat, 
packed  in  ice  is  40  cents  per  pound 
for  white,  and  30  cents  per  pound 
for  claw,  f.  0.  b.  shipping  point. 
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RIO  GRANDE  VALLEY 

Juice  Shortage — Canada  Buying — But  Few 
Canning  Tomatoes  Before  July  1st — No 
Prices  on  Tomatoes. 

By  “Rio  Grande” 

Mission,  Texas,  May  24,  1940. 

GRAPEFRUIT  JUICE  —  Sometime 
ago  this  column  remarked  on  70c 
No.  2  juice  by  July  4th;  that  ace 
up  packers’  sleeves  was  a  short 
juice  carryover.  Today  No.  2  juice 
is  60c  and  better,  12  46  oz.  juice 
$1.40  and  better.  It  is  open  to  de¬ 
bate  if  there  will  be  any  unsold 
juice  by  July  4th.  None  for  sale  in 
August.  None  in  September  (month 
of  best  prices  last  year;  month  of 
the  terrific  juice  crash  the  year  be¬ 
fore).  None  in  October.  None  in 
November. 

Yet,  the  great  juice  market  of 
the  past  ten  days  has  not  been  in 
the  U.  S.  It  has  developed  with  a 
country  at  war,  a  part  of  the 
British  Empire:  Canada.  Orders 
by  the  tens  of  thousands  of  cases. 
For  Canadian  consumption?  It  is 
to  be  doubted,  for  certainly  wise 
Canadians  bought  prior  to  April 
30th,  at  prices  averaging  $1.05  on 
46-oz.  juice,  50c  on  2s.  Perhaps 
this  juice  is  going  to  Britain,  her 
ships  no  longer  plying  the  turbu¬ 
lent  Mediterranean  from  the  grape¬ 
fruit  groves  of  Palestine. 

But  on  this  24th  day  of  May, 
1940,  the  British  Empire  faces 
grave  peril,  and  perhaps  our  blitz 
juice  market  was  brought  on  by  a 
man  named  Hitler.  That,  my 
friends,  is  what  might  be  termed 


very  economically  unsound.  So 
take  this  abnormal  market  with  the 
proverbial  grain  of  salt,  and  not  as 
a  precedent  for  next  season’s  pack. 

TOMATOES  —  There  is  some 
opinion  that  we  may  not  have 
many  canning  tomatoes  before  July 
1st.  There  is-  little  or  no  change  in 
conditions  as  reported  in  past 
weeks,  with  but  one  exception.  And 
that  exception  carries  vast  import, 
indicative  of  the  fact  that  canners 
in  this  section  have  been  fast 
asleep.  Asleep  to  the  fact  that 
canners  in  Missouri  and  Arkansas, 
with  an  eye  on  our  markets,  have 
been  fighting  for  reduced  freights 
into  North  and  West  Texas  cities, 
in  some  cases  wanting  and  getting 
rates  half  of  what  we  must  still  pay 
for  transportation.  The  world’s 
commerce  is  a  thing  of  picking  up 
and  putting  down  again,  and  when 
you  fail  to  remember  that,  there  is 
a  price  to  be  paid,  either  in  lost 
markets,  or  harrowing  competitive 
conditions.  As  for  tomato  prices, 
time  will  tell  what  they  will  be 
from  this  section.  I  have  heard 
no  opinions  concerning  these  rates 
as  they  might  affect  our  tomato 
deal. 

PINEAPPLE  JUICE — Several  pack¬ 
ers  canning  pineapple  juice,  and 
their  success  may  well  govern  the 
activities  of  other  interested  pack¬ 
ers.  With  international  trade  in 
the  shape  it  is,  Mexico’s  pineapple 
may  take  on  a  new  aspect. 

TIN — Note  export  of  tin  from  the 
U.  S.,  which,  of  course,  produces 
none,  is  up  351  per  cent.  With  the 
Netherlands  in  doubt,  and  also 


Britian,  this  would  seem  poor 
policy,  should,  as  some  experts 
meditate,  Japan  were  to  make  a 
grab  for  the  Dutch  East  Indies,  or 
British  Malaya  and  their  tin  mines. 

FMC  MOVES  BALTIMORE  OFFICE 

In  order  to  better  serve  their  many 
customers  in  the  Baltimore  territory  the 
offices  of  the  Sprague-Sells  Division  of 
Food  Machinery  Corporation  have  been 
moved  from  1310  Court  Square  Building 
to  Room  900  Court  Square  Building,  Cal¬ 
vert  and  Lexington  Streets,  Baltimore. 
Herbert  L.  Lewis  and  E.  W.  Hardesty 
will  be  in  charge  of  the  new  office  and 
extend  a  cordial  invitation  to  all  of  their 
canner  friends  to  call  to  see  them  when 
in  Baltimore. 

NEW  INDIANA  CANNERY 

The  Madison  Canning  Company  has 
been  organized  at  Straughn,  Indiana,  to 
pack  fruits  and  vegetables  by  H.  S. 
Waymire,  Paul  C.  King,  H.  B.  Ward  and 
T.  A.  Billingsley. 

ASPARAGUS  FESTIVAL 

The  15th  Annual  Asparagus  Festival 
was  held  at  Isleton,  Calif.,  May  18  and 
19,  with  entertainment  from  San  Fran¬ 
cisco’s  Treasure  Island  and  school  bands 
from  six  counties. 

CANCO’S  MR.  STURDY  SPEAKS 

May  27 — San  Francisco,  Calif.,  Com¬ 
merce  High  School. 

May  27th — San  Francisco,  Calif.,  Mis¬ 
sion  High  School. 

May  27th — Oakland,  Calif.,  Kiwanis 
Club. 

May  27th — San  Francisco,  Calif.,  San 
Francisco  Retail  Grocers  Association. 

May  28th — Stockton,  Calif.,  Kiwanis 
Club. 

May  28th — Stockton,  Calif.,  Central 
California  Retail  Grocers  Association. 

May  29th  —  San  Francisco,  Calif., 
Golden  Gate  Exchange  Club. 

May  29th  —  San  Francisco,  Calif., 
George  Washington  High  School. 

May  29th — Oakland,  Calif.,  Hagstrom’s 
Food  Stores. 


FOR  TOMATO  PICKING 


HAND 

MADE 

or 

MACHINE 

MADE 


FIVE 

TYPES 

at 

REASONABLE 

PRICES 


RIVERSIDE  MANUFACTURING  CO..  Murfreesboro.  N.  C. 


MORRAL  CORN  CUTTER 

Either  Single  or  Double  Cat 


Morral  Corn  Husker 

Either  Single  or  Double 

Morral  Labeling  Machine 

and  other  machinery 


Morral  Combination 
Corn  Cutter 

For  Whole  Crain  or 
Cream  Style 


Write  for  catalog  and 
further  particulars 


MORRAL  BROTHERS,  Morral,  Ohio 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central” :  Central  States  west  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


Canned  Vegetables 


Eastern 

Central 

West  Coast 

Liow  High 

Low  High 

Low 

High 

ASPARAGUS 

White  Colossal,  No.  214 . 

2.80 

Large,  No.  214 . 

2.85 

Medium,  No.  214 . 

2.86 

Green  Mam.,  No.  2  ro.  cans . 

2.36 

2.50  2.60 

2.60 

2.30  . 

Large,  No.  2 . 

2.40  2.50 

2.621/4 

Tips,  White,  Mam.  No.  1  sq . 

2.70 

Small,  No.  1  sq . 

Green  Mam.,  No.  1  sq . 

2.60 

Small,  No.  1  sq . 

Green  Tips,  60/80,  2s . 

2.UU 

2.10 

2.10  2.16 

Green  Tips,  40/60,  2s . 

2.30 

2.60 

2.30  2.36 

Green  Cuts  and  Tips.  2s . 

1.66 

1.66  1.76 

. 

Green  Cuts  and  Tips,  10s . 

7.50 

7.50  9.50 

Green  Cuts,  2s . 

1.00 

STRINGLESS  BEANS 

Fancy  French  Cut  Green,  No.  2 

.85 

1.00 

1.10  . 

1.05 

1.10 

No.  10  . 

4.90 

6.00 

Ex.  Std.  Cut  Green,  No.  2 . 

.70 

.80 

.75  .80 

.86 

1.00 

No.  10  . 

3.35 

3.86  . 

Std.  Cut  Green,  No.  2 . 

.62^2 

.6714 

.671/2  .75 

.76 

.80 

No.  10  . 

3.26 

3.25 

3.50  . 

3.60 

3.76 

Fancy  Whole  Green,  No.  2 . 

1.45 

.  1.50 

1.35 

1.60 

No.  10  . 

6.00  6.50 

4.86 

6.60 

Ex.  Std.  Whole  Green,  No.  2.... 

1.10 

1.20 

1.20 

No.  10  . 

6.00 

6.25 

Fancy  Cut  Wax,  No.  2 . 

.95 

.95  1.05 

No.  10  . 

.  6.60 

Ex.  Std.  Cut  Wax,  No.  2 . 

.70 

.87  V2 

.871/2  . 

No.  10  . 

3  75  4  50 

Std.  Cut  Wax,  No.  2 . 

.65 

•77V2 

.72^  . 

No.  10  . 

3.60  . 

Fancy  Whole  Wax,  No.  2 . 

1.20 

1.06  1.55 

No.  10  . 

4.75  5.00 

Ex.  Std.  Whole  Wax,  No.  2 . 

1.00 

1.00  1.16 

No.  10  . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Red  Kidney,  Std..  No.  2 . 

.62  V4 

.75 

.70  .76 

No.  10  . 

2.76 

3.50 

3.26  3.50 

LIMA  BEANS 

1.35 

1.55 

1.35  . 

1  50 

1.50 

No.  10  . 

7.25 

7.50 

8.00 

No.  2  Fancy  Small  Green . 

1.05 

1.30 

1.20  . 

No.  2  Medium  Green . 

1.16 

1.10  1.30 

1.25 

1.25 

No.  10  . 

No.  2  Green  &  White . 

!80 

.92’/. 

.90  . 

.90 

.90 

No.  10  . 

No.  2  Fresh  White . 

.67 1/. 

iso 

.721/j  .80 

.90 

.95 

No.  10  . 

3  50 

4.00 

No.  2  .Soaked . 

.60 

.70  . 

BEET.S 

Whole,  No.  2 . 

.90 

1.10 

.85  1.35 

1.05 

No.  ?  1 . 

1.00 

1.20 

.90  1  50 

No.  10  .... 

3.75 

4.00 

3.25  5.00 

Std.  Cut.  No.  2 . 

.65 

.65  . 

No.  lU, 

.90 

.70  . 

No.  10  . 

3.26 

3.26 

2.76  3.00 

Fancy  :.  at.  No.  2 . 

.70 

.671/.  .721/, 

No. 

.72*4  .80 

No.  ■  0  . 

3.00  ■  3.26 

Std.  R  l  t  d.  No.  2 . 

.75 

.86 

.90 

No. 

No.  ,  o'  . 

3  7.5 

3.7.5 

3.35 

•*••**• 

Fancy  SLced,  No.  2 . 

.80 

.90 

.70  .721/2 

No.  10 

3.00  3.26 

3.60 

CARRC'^S 

Stf  Si;  ed.  No.  2 . 

.80 

No.  •  1 

4.60 

4.50 

Std.  L  od.  No.  2 . 

.72  K 

.75 

.721/4  . 

.65 

.70 

No. 

.  3.50 

4.00 

3.25  . 

PEAi-  .^.SD  carrots 

|w.  2 . 

.70 

.80 

Fane;.  Jo.  2 . 

1.00 

1.16 

1.06  1.20 

i.ib 

1.26 

CANNED  VEGETABLES— Continued 


Eastern 
Low  High 


Central 
Low  High 


West  Coast 
Low  High 


CORN — Wholegrain 


Yellow,  Fancy  No.  2 . 

. 90 

1.15 

.90 

1.02% 

No.  10  . 

.  5.15 

6.25 

4.85 

5.25 

.80 

.82% 

6.00 

.87% 

4.60 

.95 

No.  10  . 

.  4.76 

4.76 

Std.  No.  2 . 

. 70 

.86 

No.  10  . 

.  4.00 

4.60 

White,  Fancy  No.  2 . 

. 92%  1.06 

.92%  1.07% 

No.  10  . 

.  6.26 

6.30 

6.00 

6.60 

Ex.  Std.  No.  2 . 

. 86 

1.00 

. 

No.  10  . 

.  4.76 

4.60 

Std.  No.  2 . 

. 76 

.76 

No.  10  . 

.  4.00 

4.60 

4.26 

Shoepeg,  Fancy  No.  2 . 

.  1.00 

1.16 

.97%  1.00 

No.  10  . 

.  6.26 

6.00 

6.00 

6.00 

Ex.  Std.  No.  2 . 

. 90 

1.06 

. 

No.  10  . 

.  4.36 

6.26 

. 

Std.  No.  2 . 

. 86 

.85 

.86 

CORN — Creamstyle 

. 80 

.95 

.85 

1-00 

No.  10  . 

.  4.60 

4.76 

4.26 

4.60 

Ex.  Std.  No.  2 . 

. 75 

.85 

.67% 

.75 

No.  10  . 

.  4.00 

4.26 

3.75 

4.25 

Std.  No.  2 . 

. 70 

.77% 

.65 

.70 

No.  10  . . 

3.40 

4.00 

White,  Fancy  No.  2 . 

. 90 

1.00 

.85 

.90 

No.  10  . 

6.00 

4.00 

4.60 

Ex.  Std.  No.  2 . 

. 72% 

.90 

.67% 

.75 

No.  10  . 

.  4.20 

6.00 

3.96 

4.60 

Std.  No.  2 . 

. 60 

.65 

.60 

.65 

No.  10  . 

.  4.00 

4.26 

3.65 

4.00 

HOMINY 


Std.  Split,  No.  1  Tall _ 

No.  2%  . 

No.  10  . 

MIXED  VEGETABLES 

Fey.,  No.  2 . 

No.  10  . 

Std.,  No.  2 . 

No.  10  . 

PEAS 


"70  '“.86 

.  2.76 


.80  .92 

4.26  4.60 

.60  .80 

3.26  4.00 


'".‘70 

2.00  2.36 


1.10 


No.  2  Fancy  Sweets,  2s . 

No.  2  Fancy  Sweets,  3s . 

No.  2  Fancy  Sweets,  4s . 

No.  2  Fancy  Sweets,  6s . 

No.  2  Ex.  Std.  Sweets,  2s . 

No.  2  Ex.  Std.  Sweets,  3s . 

No.  2  Ex.  Std.  Sweets,  4s . 

No.  2  Ex.  Std.  Sweets.  6s . 

No.  2  Std.  Sweets,  2s . 

No.  2  Std.  Sweets,  3s . 

No.  2  Std.  Sweets.  4s . 

No.  2  Std.  Sweets.  6s . 

No.  10  Std.  Sweets,  2s . 

No.  10  Std.  Sweets,  3s . 

No.  10  Std.  Sweets,  4s . 

No.  10  Std.  Sweets,  6s . 

No.  2  Fey.  Alaskas,  Is . 

No.  2  Fey.  Alaskas,  2s . 

No.  2  Fey.  Alaskas,  3s . 

No.  2  Ex.  Std.  Alaskas,  Is . 

No.  2  Ex.  Std.  Alaskas,  2s . 

No.  2  Ex.  Std.  Alaskas.  3s . 

No.  2  Ex.  Std.  Alaskas,  4s . 

No.  2  Ex.  Std.  Alaskas,  6s . 

No.  10  Ex.  Std.  Alaskas,  Is . 

No.  10  Ex.  Std.  Alaskas,  2s . 

No.  10  Ex.  Std.  Alaskas,  3s . 

No.  2  Std.  Alaskas,  2s . 

No.  2  Std.  Alaskas,  3s . 

No.  2  Std.  Alaskas,  4s . 

No.  2  Std.  Alaskas,  6s . 

No.  10  Std.  Alaskas,  Is . 

No.  10  Std.  Alaskas,  2s . 

No.  10  Std.  Alaskas,  3s . 

No.  10  Std.  Alaskas,  43 . 

No.  10  Std.  Alaskas.  6s . 

No.  2  Ungraded . 

Soaked,  2s  . 

10s  . 

Blackeye,  2s.  Soaked . 

10s  . 

PUMPKIN 

Fancy,  No.  2 . 

No.  2% . 

No.  3  . 

No.  10  . 

SAUER  KRAUT 

Fancy,  No.  2 . 

No.  2%  . 

No.  3  . 

No.  10  . 

SPINACH 

No.  2 . 

No.  21/4  . 

No.  10  . 

SUCCOTASH 

Std.  No.  2,  Gr.  Corn,  Dr.  Limas. 
Std.  No.  2,  Gr.  Corn,  Fr.  Limas. 
Triple,  No.  2 . 


1.35 

1.27% 

1.50 

1.40 

1.50 

1.26 

1.20 

1.30 

1.30 

1.40 

1.16 

1.10 

1.20 

1.20 

1.30 

1.07% 

1.10 

1.00 

1.10 

1.20 

1.10 

1.10 

1.20 

1.20 

1.26 

1.07% 

1.00 

1.00 

1.20 

.90 

1.02% 

.96 

1.00 

1.05 

.87% 

.90 

.97% 

1.00 

.90 

-.97% 

1.00 

.87% 

.90 

.95 

1.15 

1.20 

.85 

.86 

.90 

.82% 

1.00 

.85 

.90 

.80 

.95 

6.26 

6.76 

6.00 

6.26 

6.00 

6.26 

4.00 

4.50 

4.76 

4.60 

6.00 

4.26 

4.76 

4.60 

4.76 

1.50 

1.66 

1.45 

1.60 

1.26 

1.35 

1.45 

1.35 

1.45 

1.06 

1.07% 

1.40 

1.30 

1.40 

1.46 

1.20 

1.10 

1.16 

1.10 

1.16 

1.20 

1.80 

1.00 

1.06 

1.05 

1.10 

1.10 

1.20 

.95 

-97% 

.95 

1.00 

1.00 

1.10 

.90 

.95 

.97% 

1.00 

1.00 

.96 

1.00 

1.00 

1.10 

.95 

.92% 

.90 

.95 

.90 

.90 

.87% 

.90 

.85 

.95 

.90 

.90 

-87% 

.85 

.95 

6.50 

6.26 

.90 

.96 

1.00 

.57% 

.60 

.60 

.60 

.60 

.65 

2.75 

3.00 

2.50 

.60 

.65 

.65 

2.60 

3.25 

.67% 

.65 

.67% 

.90 

.90 

.85 

.90 

2.90 

3.00 

2.75 

3.25 

2.90 

.76 

.76 

.70 

.80 

.75 

.80 

1.00 

.75 

.85 

1.00 

1.15 

2.80 

3.40 

2.90 

3.30 

S.IO 

8.30 

.76 

.65 

.70 

1.07% 

.90 

1.25 

.85 

1.36 

3.25 

3.40 

2.75 

4.25 

.77% 

.86 

_ 

.90 

1.10 

-r-,... 

. 

.97% 

...— 

— 
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Eastern 
Low  High 


Central 
Low  High 


West  Coast 
Low  High 


CANNED  FRUITS— Continued 


SWEET  POTATOES 

Fey.,  No.  2,  Dry  Pack . 

No.  214  . 

No.  3  . 

No.  10  . 

Fey.,  No.  2  Syrup  Pack. 

No.  2%  . 

No.  3  . 

No.  10  . . 

TOMATOES 

Fancy,  No.  2 . 

No.  2%  . 

No.  3  . 

No.  10  . 

Ex.  Std.,  No.  1 . 

No.  2  . 

No.  2^  . 

No.  3  . 

No.  10  . 

Std..  No.  1 . 

No.  2  . 

No.  2%  . 

No.  3  . 

No.  10  . 


.70 

.80 

. 

. 

1.20 

.85 

1.00 

1.60 

3.00 

3.35 

.76 

.76 

. 

1.00 

1.0744 

1.00 

3.35 

3.76 

Solid  Pack 

.80 

.90 

1.06 

1.10 

1.06 

1.06 

1.16 

1.25 

1.25 

1.35 

1.36 

1.35 

3.50 

4.25 

4.50 

4.35 

4.35 

.50 

.45 

.4744 

.76 

.70 

.76 

.70 

.90 

.92  44  1.174^ 

.90 

1.16 

1.15 

2.85 

3.50 

2.76 

3.60 

3.35 

With  puree 


.45 

.47  V2 

.421/2  . 

.65 

.6714 

.60 

.70 

.60  . 

.80 

.8244 

.85 

.90 

.8244  . 

1.00 

1.0244 

.90  . 

2.60 

2.75 

2.60  3.00 

3.16 

3.35 

Eastern 
Low  High 

PEARS 


Keifer,  Std.,  No.  21^ .  1.86  1.36 

No.  10  . 

Choice,  No.  2% . .  . 

No.  10  . „.... 

Bartlett,  Fancy.  No.  2% .  1.66  1.90 

Choice,  No.  2^^ . 

Std.,  No.  2% .  1.30  1.40 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std.,  No.  10 . 


No.  10  Pie,  S.  P. 


PINEAPPLE 

No.  1  Flat . 

No.  211  Cyl . 

No.  2  Tall . 

No.  21/4  . 

No.  10  in  Juice. 
No.  10  in  Syrup. 


Central  West  Coasl 

Low  High  Low  High 


2.10  2.16 

1.86  2.00 

1.65  1.75 

.  7.00 

6.25  6.50 

6.76  6.00 

3.50  4.00 

4.00  4.15 

F.  O.  B.  Honolulu 
Crushed  Sliced 
.80  .80 

.85  . 

1.27V4  1.4214 
1.70  1.70 

6.35  5.60 

5.75  6.00 


TOMATO  PUREE 

Std.,  No.  1,  Who.  St.  1.04. 

No.  10  . 

Std.,  No.  1,  Trim  1.036 . 

No.  10  . 

TOMATO  JUICE 

No.  211  Cyl . 

No.  300  . 

No.  303  Cyl . 

No.  2  . 

No.  2  Cyl . 

No.  3  Cyl . 

No.  10  . 

TURNIP  GREENS 

No.  2  . 

No.  2%  . 

No.  10  . 


.40  .60 

3.00  . 

.371/2  . 

2.75  . 


.4244  .45 

3.00  3.25 

.40  .4244 

2.85  3.00 


.6744 


.60 

2.35 

3.00 

2.90 

3.25 

.76 

.70 

.76 

1.05 

.95 

1.00 

3.76 

3.76 

3.25 

3.50 

3.25  3.40 

.6244  . 

3.00  3.16 


2.90  3.15 


PINEAPPLE  JUICE 

Buflfet  . 

No.  211 . 

No.  2  . 

No.  244  . 

46  oz . 

No.  10  . 

RASPBERRIES 

Black,  Water,  No.  2., 

No.  10  . 

Red,  Water,  No.  2 . 

No.  10  . 

Black,  Syrup,  No.  2.. 
Red,  Syrup.  No.  2 . 


STRAWBERRIES 


.80 

3.76 

8.76  . 

1.45 

8.50 

7.26  7.60 

1.76  . 

6.26 

1.40 

F.  O.  B.  Honolulu 


.4744 

.6744 

.95 

1.3714 

2.1744 

4.50 

1.60 

1.65 

6.00 

1.65 

6.50 

6.60 

1.60 

1.80 

2.00 

2.10 

Canned  Fruits 


APPLES 

No.  10,  water .  2.75  . 

No.  10,  standard  heavy  pack....  2.90  3.00 
No.  10,  fancy  heavy  pack .  3.26  3.60 


Ex.  Pres.,  No.  1 . 

No.  2  . 

Pres.,  No.  1 . 

No.  2  . 

Std.,  Water,  No.  10. 

2.90  3.00 


3.25  3.35 


APPLE  SAUCE 

No.  2  Fancy . 

No.  10  . 

No.  2  Std . 

No.  10  . 

APRICOTS 

No.  244.  Fancy . 

No.  244.  Choice . 

No.  244  Std . 

No.  10  Fancy . 

No.  10,  Choice . 

No.  10,  Std . 

BLACKBERRIES 

Std.,  No.  2 . 

No.  3  . 

No.  10,  water . 

BLUEBERRIES 

No.  2  . 

No.  10  . 

CHERRIES 

Red  Sour  Pitted,  No.  2... 
Red  Sour  Pitted.  No.  10. 

R.  A.  Fey.,  No.  244 . 

Choice,  No.  244 . 

Std.,  No.  244 . 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std..  No.  10 . 

FRUITS  FOR  SALAD 

Fey.,  No.  244 . 

No.  10  . . 


.70 

3.50 

.65 

2.85 


Canned  Fish 


.7244 


HERRING  ROE 
10  oz . 


1.96 

2.00 

1.85 

1.95 

LOBSTER 

1.35 

1.45 

6.50 

Flats,  1  lb. 

6.26 

6.50 

Vi  lb . 

5.00 

5.60 

44  lb . 

OYSTERS 

1.00 

1.10 

Std.,  4  oz 

3.75 

4.00 

8  oz . 

1.1244  1.26 

. .  . 

3.25 

1.80 

Southern 

1.00 

1.05 

1.10 

1.05  1.10 

1.80 

2.10 

2.20 

2.10  . 

1.40 

1.60 

1.46 

1.60 

7.00 

9.00 

SALMON 

1.05 

4.75 

5.25 

1.00 

4.75 

1.10 

5.50 

1.35 

6.00 

1.40 

5.25 

Red  Alaskas, 

Tall,  No.  1 . 

•/. . 

2.06 

2.15 

Cohoes,  Tall, 

So.  1 . 

1.70 

6.85 

6.45 

6.75 

2.30 

7.66 


1.80 

7.00 

6.76 

6.00 

2.40 

7.75 


Flat.  No.  1., 

No.  44  . 

Pink,  Tall,  No.  1 . 

Flat,  No.  44 . 

Sockeye,  Flat,  No.  1. 

No.  44  . 

Chums,  Tall,  No.  1... 
Medium,  Red,  Tall . 


GRAPEFRUIT  SECTIONS 


8  oz . 

No,  2  . 9744  1.05 

No.  5  .  2.60 


GRAPEFRUIT  JUICE 

8  oz . 

No.  1  . 

No.  300  . 


No.  2  . 70  . 

46  oz .  1.50  1.57>/. 

No.  6  . 


GOOSEBERRIES 

Std.,  No.  2 . 

No.  10  . 

PEACHES 
y.  C.,  Fey..  No.  244 
Choice,  No.  244-— 

Std.,  No.  244 . 

Fey.,  No.  10 . 

Choice.  No.  10 . 

Std.,  No.  10 . 

Pie,  No.  10 . 

Water,  No.  10 . 


.45  . 

.57  >4  .60 
1.35  . 


SHRIMP 


No.  1,  Small . 

No.  1,  Medium .  1.30 

No.  1,  Large .  1.35 


Southern 
1.15  1.30 

1.20  1.35 

1.25  1.40 


1.36 

6.00 


SARDINES  (Domestic)  Per  Case 


44  Oil,  Key . 4.00 

44  Oil,  Keyless .  3.36 

44  Oil.  Tomato,  Carton . 

44  Oil,  Carton .  4.36 

%  Mustard,  Keyless .  8.10 

Calif.  Oval  No.  1,  24’s . 

Calif.  Oval  No.  1,  48’s . 


1.60  1.60 

1.25  1.45 

1.15  1.25 

4.90  5.05 

4.40  4.76 

3.75  4.25 

3.75  4.16 

3.25  8.40 


TUNA  FISH,  Per  Case 


Fey.,  Yel.,  Is, 
Fey.,  Yel.,  Is, 

44s  . 

V4S  . 

Light  Meat,  la. 

Vjs  . 

V48  . 


24’s. 

48's. 


5.50 


Northwest  Selects 


1.10  1.20 

1.60  1.G5 


2.35  2.35 

. .  1.7244 

1.90  2.00 


1.55  1.65 


2.00  2.10 
1.40  1.45 

1.80  190 


’3.60  4  15 


12.00  12  50 
6.50  6  76 

4.20  ■'.40 

9.60  10.50 

6.60  576 

3.66  •’  90 
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WANTED  and  FOR  SALE 


YOUR  OPPORTUNITY 


FOR  SALE  — FACTORY 


In  the  numerous  changes  being  made  in  the  canning  factories 
throughout  the  country  there  is  probably  just  the  machine, 
supply  or  entire  factory,  that  you  want.  Now’s  the  time  to 
pick  up  needed  used  machinery  at  a  price,  or  turn  idle  holdings 
into  cash.  Make  your  offer  or  list  your  needs  on  this  page  to 
accomplish  your  objective  quickly  at  very  little  cost.  The  rates — 
straight  reading,  no  display:  One  to  three  times,  per  line  40 
cents,  four  or  more  times,  per  line  30  cents,  minimum  charge 
per  ad,  $1.00.  Count  eight  average  words  to  the  line.  Count 
initials,  numbers,  etc.,  as  words:  Short  line  counts  as  full  line. 
Use  a  box  number  instead  of  your  name  if  you  like.  The 
Canning  Trade,  20  S.  Gay  Street,  Baltimore,  Maryland. 

^  FOR  SALE— MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


FOR  SALE — Little  used  and  rebuilt  canning  machinery.  What 
have  you  to  sell  or  exchange?  A.  K.  Robins  &  Co.,  Inc., 
Baltimore,  Md. 


FOR  SALE — Good  used  equipment  for  corn,  peas  and  toma¬ 
toes.  Super  buskers  and  whole  grain  cutters.  A  complete  set 
of  equipment  for  canning  tomatoes  including  boilers.  Address 
Box  A-2419,  The  Canning  Trade. 


FOR  SALE — Chisholm-Ryder  Bean  Snippers.  Small,  medium 
and  large.  Address  Box  A-2433,  The  Canning  Trade. 

FOR  SALE — One  Tuc  Corn  Cutter,  good  shape.  WANTED — 
Good  filler  for  Apple  Sauce  for  No.  2  and  No.  214  cans.  Give 
condition  and  price.  D.  S.  Thomas,  Bridgewater,  Va. 


FOR  SALE — The  Greatest  Stock  of  Canning  Equipment 
Ever  Assembled  .  .  .  recent  plant  liquidations  enable  us  to  offer 
a  tremendous  variety  of  desirable  units  at  extraordinarily  low 
prices  .  .  .  Complete  line-ups  for  packing  peas,  beans,  corn, 
tomatoes,  fruits,  preserves,  etc.  .  .  .  retorts,  cookers,  kettles, 
glass  lined  tanks  (a  great  range  of  sizes.)  Fillers,  Haller  18 
tube  )otary  automatic,  Elgin  6  valve  automatic  can  filler  .  .  . 
Labele!>.,  Ermold,  O  &  J  automatic,  etc.  Crowners,  Conveyor, 
Pulp  f  dls  and  Pulpers,  Briners,  Slicers,  Dicers,  Peeling  Tables, 
Vacuum  Pans,  miscellaneous  factory  handling  equipment.  What 
Are  Y'uir  Needs?  Wire  to  Box  No.  16,  First  Machinery  Cor- 
poratii  '  .  East  Ninth  Street  &  East  River  Drive,  New  York, 
New  Yr.rk. 


WANTED  —  MACHINERY 


WA  TED  FOR  USER — Retorts,  Stainless  Steel,  Monel,  Cop¬ 
per  01  Muminum  Kettle  and  Vacuum  Pan;  Labeling  Machine; 
Filter  ress.  No  dealers.  Box  A-2389,  The  Canning  Trade. 


WA  ED — One  or  two  wooden  tanks  each  of  750  to  1,000 
gallon  apacity,  complete  with  214"  to  3"  double  copper  coils 
for  kc  idp.  Address  Box  A-2428,  The  Canning  Trade. 


WA.  "ED  BY  WESTERN  CANNER— One  late  model  Lang- 
senka’  or  Sprague  Sells  motor  driven  pulper;  one  No.  10 
filling  achine  for  viscous  products;  two  adjustable  late  model 
Knapj  Burt  labeling  machines.  Give  details,  age  and  lowest 
price  1  (irst  letter.  Address  Box-A-2436,  The  Canning  Trade. 


FOR  SALE — Dog  Food  Plant.  Fully  Equipped.  First  class 
condition.  Good  Central  Location.  Large  Warehouse.  Capacity 
4,000  cans  per  hour.  Can  be  easily  adapted  for  Corn  or 
Tomatoes.  Roxanna  Canning  Company,  Waynesville,  Ohio. 

FOR  SALE — Large,  well  equipped  tomato  cannery,  located 
in  the  best  tomato  growing  district  of  South  Jersey.  Machinery 
is  in  good  condition,  has  not  been  used  for  the  last  two  years 
and  can  be  made  serviceable  at  little  expense.  Property  is 
located  at  Woodstown,  New  Jersey.  Sale  necessary  to  the  settle¬ 
ment  of  an  estate.  For  information,  terms  and  inspection  apply 
to  J.  Brodie  McGear,  Attorney,  Bridgeton,  New  Jersey. 


WANTED  — CANNED  FOODS 


WANTED — Salvaged  Canned  Foods.  Will  pay  cash  for  rusty, 
buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any  quantity. 
Address  Box  A-2420,  The  Canning  Trade. 


FOR  SALE— PLANTS 


FOR  SALE — Five  Million  Certified  Tomato  Plants:  Rutgers, 
Marglobe,  Baltimore,  Stone  certified  under  state  of  New  Jersey, 
$1.00  per  1,000,  charges  collect.  Also  Five  Million  Cabbage  and 
Bermuda  Onion  Plants.  Cabbage:  Copenhagen  Market,  Golden 
Acre,  Flat  Dutch,  Ballhead  and  Allseason,  60  cents  per  1,000, 
charges  collect.  Potato,  $1.50  per  1,000  collect.  All  plants 
moss-packed  to  arrive  safely  anywhere.  Satisfaction  guaranteed. 
Harvey  Lankford,  Franklin,  Virginia. 

FOR  SALE — Fine  field  grown  tomato  plants  for  May  and 
June;  Marglobe,  Stone,  Pritchard,  10,000,  $10.00  express.  Cobb’s 
Plant  Farm,  Route  2,  Franklin,  Va. 


HELP  WANTED 


WANTED — Experienced  Warehouse  Superintendent  thoroughly 
familiar  with  all  phases  of  warehousing  and  labeling  and  ship¬ 
ping  of  canned  fruits  and  vegetables  by  prominent  eastern 
canner.  Permanent  position  and  splendid  opportunity  offered  to 
desired  applicant.  All  replies  held  in  strict  confidence.  All 
particulars  must  be  made  available  in  first  reply.  Address  Box 
A-2437,  The  Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — A  middle  age  married  man  who  has 
had  20  years’  experience  in  salesmanship  and  personal  contact¬ 
ing  in  Canned  Foods  desires  to  make  connection  with  responsible 
packer  in  their  Sales  Department.  First  class  reference  can 
be  furnished.  Address  Box  B-2432,  The  Canning  Trade. 


POSITION  WANTED — All-around  canning  man  wants  job 
for  season  or  longer.  25  years’  experience  in  the  canning  of 
all  fruits  and  vegetables.  Mechanic.  Address  Box  B-2438, 
The  Canning  Trade. 


FOR  CANNING  OR  FREEZING 
FANCIEST  WHOLE-KERNEL  CORN 


CORN  CANNING 


EQUIPMENT 


TiHfiE  lUKrmnEioi  Westminster,  Jid. 

HUSKERS  — CUTTERS  — TRIMMERS  — CLEANERS 
SILKERS— WASHERS  and  GRINDERS 
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Where  To  Buy 

— the  Machinery  and  Supplies  you  need  and  the  leading  houses  that 
supply  them.  Consult  the  advertisements  for  details. 


ADHESIVES 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 


BASKETS,  (wood)  picking 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 

BOOKS,  on  canning,  formulae,  etc. 

The  Canning  Trade,  Baltimore,  Md. 

BOXES.  Corrugated  or  Solid  Fibre 

Eastern  Box  Company.  Baltimore,  Md. 

CAN  MAKING  MACHINERY 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 

CANNERY  SUPPLIES 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

CANNING  MACHINERY  AND  EQUIPMENT 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

LaPorte  Mat  and  Mig.  Co.,  LaPorte,  Ind. 

Morral  Bros.,  Morral,  Ohio 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

United  Company,  Westminster,  Md. 

CANS 

American  Can  Co.,  New  York  City 
Continental  Can  Co.,  New  York  City 
Crown  Can  Comp2my,  Philadelphia,  Pa. 

Heekin  Can  Company,  Cincinnati,  Ohio 
National  Can  Corp.,  New  York  City 

CAN  SEALING  COMPOUND 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 


Smile  Awhile 

There  is  a  saving  grace  in  a  sense  of  humor 
Contributions  Welcomed 


DUSTING  OFF  THE  OLD  ONES 
Chemistry  Prof.:  Tell  us  all  you  know  about  nitrates. 
Student:  I  don’t  know  much  about  them  except  that  they  are 
cheaper  than  day  rates. 

Visitor:  Ever  had  any  crop  failures? 

Farmer:  Yep.  Back  in  1888  the  corn  crop  was  purty  nigh 
nothing.  We  cooked  some  for  dinner  one  day  and  paw  ate 
fourteen  acres  of  corn  at  one  meal.” 

“BURP” 

First  Actor:  That  death  scene  was  a  riot. 

Second  Actor:  How  come? 

First  Actor:  The  corpse  got  the  hiccups. 

Maid:  I  rented  that  room  to  a  fellow  while  you  were  out 
Ma’am.  He’s  a  movie  actor. 

Landlady :  Good-looking  ? 

Maid:  Yes,  Ma’am,  very. 

Landlady:  Well,  put  an  extra  bit  of  carpet  on  the  floor  in  front 
of  his  mirror. 

PLAYTIME 

“Do  you  think  the  old-fashioned  girl  is  coming  back?” 

“No,  I  think  Auntie’s  gone  for  the  evening.” 

A  Scotchman  once  discovered  a  poor  little  boy  crying  because 
he’d  lost  a  penny  in  the  dark — so  he  gave  him  a  match. 

THE  STAGGER  SYSTEM 
He:  I  was  held  up  on  my  way  home  last  night. 

She:  Huh!  That’s  the  only  way  you  can  get  home. 

“A  darned  little  telephone  operator  broke  up  my  romance  with 
Scotty  MacThistle.” 

‘Oh,  did  she  vamp  him  away  from  you?” 

‘No,  she  told  him  to  put  in  another  nickel.” 

A  PLAN 

Joe:  I’m  having  a  terrible  time  paying  my  wife’s  bills. 

Jim:  Why  don’t  you  try  sharing  expenses? 

Joe:  That’s  a  great  idea.  You  pay  half  and  I’ll  pay  half. 

“I  got  up  at  dawn  yesterday  to  see  the  sun  rise.” 

“Well,  you  couldn’t  have  picked  a  better  time.” 


INSURANCE 

Lansing  B.  Warner,  Inc.,  Chicago,  Ill. 


LABELS 

Gamse  Lithographing  Co.,  Baltimore,  Md. 
R.  J.  Kittredge  &  Co.,  Chicago,  Ill. 
Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 


SUBTLE  SAM 

“Jane  wasn’t  at  all  angry  when  you  suggested  that  she 
reduce  her  hips.” 

“Of  course  not!  A  word  to  the  wide  is  sufficient.” 

She  (to  fisherm.an  friend):  You  cruel  beast!  How  would  you 
like  it  if  you  were  hooked? 

Fisherman:  Great!  Let’s  go  down  town  and  get  the  licenre. 


PEA  HULLERS  AND  VINERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

SEED 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 


SUGAR 

Corn  Products  Sales  Co.,  New  York  City 


Marie:  Why  don’t  you  like  to  visit  the  zoo? 

Mazie:  It  makes  me  sad  to  see  all  those  fashionable  f-'S 
practically  going  to  waste. 

“What  are  you  running  for?” 

“Going  to  stop  a  fight.” 

“Who’s  going  to  fight?” 

“Just  me  and  another  fellow.” 

“He  called  me  an  ass.” 

“Don’t  stand  for  it.” 

“What’ll  I  do?” 

“Make  him  prove  it.” 
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I  ner 

Power 

Plants 


Drastically  Reduce  Power 
Costs  at  Viner  Stations 


Records  of  average  fuel  cost  show  that 
a  viner  can  now  be  driven  with  less 
than  a  gallon  of  gasoline  per  hour. 
When  the  station  is  shut  down,  of  course, 
the  fuel  bill  stops. 

These  units  are  equipped  with  four  or 
six  cylinder  engines  with  fly-ball  gov¬ 
ernors.  They  produce  power  which  can 
be  changed  to  meet  the  different  crop 
conditions  by  the  moverhent  of  a  con¬ 
venient  lever  without  stopping  the 
engine. 

They  are  especially  engineered  to 
meet  every  requirement  for  Viner  Drive. 
Standard  sizes  for  driving  one,  two, 
three,  or  four  viners. 


MACHINE  C  ( 

KEWAUNEE  WISCONSIN 

Established  1880  •  Incorporated  1924 

GREEN  PEA  HULLING  SPECIALISTS 


CUT  DOWN  WASTE 


Loss  in  breaking  up  and 
sieving  tomatoes,  pumpkins, 
squash,  apples  and  other 
fruits,  vegetables  and  berries 
may  run  as  high  as  9% — 
unless  your  machines  ore 
built  to  get  rid  of  the  waste 
without  losing  a  lot  of  pure 
pulp. 

SPRAGUE-SELLS 

PULPER  and  FINISHER 


You  can  retain  all  the  tasty,  nutritious  material  with 
just  the  amount  of  roughage  you  want  and  discard  only 
the  actual  waste.  Tests  have  shown  a  saving  of  5% 
to  9%  after  installation  of  this  equipment.  Figure  out 
what  that  would  mean  on  your  tonnage — then  get  full 
information  and  prices  on  these  two  practical  machines. 


SPRAGUE-SELLS 
SUPER  PULPER 

Made  in  2  sizes.  | 
No.  50  handles  5 
to  15  tons  per 
hour. 

No.  100,  10  to  30 
tons  per  hour. 


SPRAGUE-SELLS 
SUPER  FINISHER 

Used  after  the  Pulp- 
er.  Reduces  pulp  to 
finest  possible  con¬ 
sistency.  Makes 
product  smoother, 
more  attractive. 


TO  PROGRESSIVE  CANNERS 

These  are  only  2  of  the  machines  we  manufac¬ 
ture  for  canners  who  are  endeavoring  to  raise 
standards,  improve  qualities  and  render  effi¬ 
cient  service  to  the  trade  and  the  consumer. 
We  invite  inquiries  for  information  on  modern 
canning  machinery  for  any  and  every  purpose. 


Modern  Canning  Equipment  for  All  Food  Products 


iBBnHiiiaiaBHiiaBpa 

nniili 


(Sprague-Sells  Division)  / 
HOOPESTON,  ILLINOIS  ^  ^ 
send  the  coupon 
FOOD  MACHINERY  CORPORATION  csoi-t 

(Sprague-Sells  Division)  HOOPESTON,  ILL. 


Please  send 

Full  details  of  the 


□  Your  complete  General  Catalog. 


□  Super  Pulper 

□  Super  Finisher 
Catalog. 


Ti-E  CANNING  TRADE  •  May  27,  1940 


The  *u^w.  EDIBLE  SOYBEANS 


well  wo^iU  t/iial 


Quite  different  from 
the  field  types  in 
taste,  being  very  ac¬ 
ceptable  at  table,  but 
similarly  drought-re¬ 
sistant  and  relatively 
free  from  disease  and 
insect  pests. 


May  be  canned  or 
frozen  green,  soaked 
and  canned  at  ma¬ 
turity,  or  used  dry 
for  baking. 


Nine  different  varieties  of  excellent  flavor  and  table  quality 


Strong,  thrifty  and 
very  prolific  plants. 


Culture  being  the 
same  as  for  bush 
lima  beans,  there  is 
still  time  to  make  a 
trial  planting  this 
season  and  see  for 
yourself. 


Details  gladly  sent  on  request.  Spot  orders  promptly  shipped 


Associated  Seed  Groivers,  Inc 


Breeders  and  Growers  of  Vegetable  Seeds  since  1856 


Ncu)  haven,  Connecticut 


